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Jason Broha

Jennifer Bonnet

Our 2013 Co-ChairsOur 2013 Co-Chairs

Welcome to the 2013 ADDY Awards,

The American Advertising Federation of Baton Rouge is pleased to honor this 
year’s recipients and welcomes all of our esteemed guests.

When one thinks about it, advertising should be natural to Louisianans.  
Throughout our history, we have proven to be resourceful and inventive 
people.  The notion of coming up with clever ideas is nothing new to us; 
Commercial advertising and design simply allows us to make a living while 
doing so!

We gather tonight to showcase some of the best ideas and creative concepts 
that people in Baton Rouge produced in 2012.  After reviewing this year’s 
submissions, we feel confident stacking this work product up against the best 
that any major market has to offer.

Louisiana is well known for its fabulous food, fun, music and hospitality.  It 
is far past time to add advertising to that list. We dedicate tonight to the 
creative minds currently working in advertising and to those who are 
considering joining the field.

Best,

Jason and Jennifer 
(JBx2)
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 Tommy Teepell is a name that’s just fun to say. How do you not win friends and influence others with a name like Tommy 
Teepell? Alliteration is an advertiser’s dream. But that’s not why he was chosen for this year’s Pete Goldsby Award. 
 Tommy Teepell has traveled the globe conducting sales and marketing seminars for the television, radio, magazine and outdoor 
industries. He has addressed the advertising associations of Japan, Mexico and more than 190 advertising federations in over 46 states. And 
his list of accomplishments seem to be as far-reaching as his travels.
 For Baton Rouge advertisers, Tommy Teepell is best known for his leadership at Lamar Advertising, where he has spent the 
last 26 years of his career. During his tenure at Lamar, Teepell has led national accounts through major acquisitions, going public and the 
company’s IPO – events that expanded Lamar from a predominantly Gulf Coast company to a national outdoor media company. 
 Teepell has trained more than 2,800 Account Executives and Sales Managers to date, providing the framework for those 
individuals to become successful in the outdoor industry. He developed various sales training materials, including a six-part Sales Training 
Module audio tutorial for Account Executives to further their education on outdoor and other media; a Sales Management Module to teach 
Sales Managers how to hire and train effective Account Executives; and author of the audio and videotape series “Disciplined Selling.” 
 Teepell is a visionary who recognizes how technology is changing the way we do business. In October 2011, under Teepell’s 
direction, Lamar’s Marketing Department launched RoadNinja, a location-based app that helps travelers find available services, such as 
restaurants, lodging and gas, at any interstate exit. RoadNinja not only complements the directional component of Lamar’s existing business, 
but also gives the company the ability to offer clients added value in the form of mobile promotions on the app.
 To call Teepell an over-achiever might be selling him short. After graduating from LSU, Teepell spent several years with the CPA 
firm KPMG, where he was recognized as a national sales leader for both IBM and Xerox. Later he was named Marketer of the Year by Sales 
and Marketing Executive International and Who’s Who In Marketing. He spent several years in New York directing national marketing for 
the Outdoor Advertising Association of America. Teepell also received the outdoor industry’s highest recognition: The L Ray Vahue Award and 
named to the OAAA Hall of Fame. And he was instrumental in implementing the EYES ON measurement system for Out of Home media, an 
accomplishment for which the entire industry can be proud.
 But Teepell’s contributions and leadership reach far beyond the advertising industry. He is a committed civic leader in the 
Baton Rouge community, serving on Boards of Directors for the Louisiana Council on Child Abuse, Playmakers, The Louisiana Christian Home 
Educators, The Dunham School, the Baton Rouge Crisis Center, Louisiana Arts and Science Museum, City Year Baton Rouge and the Dean’s 
Advisory Board at LSU. He has also been active in leading the United Way Pacesetter’s Campaign, the Baton Rouge Rotary Club and the United 
Way Speaker’s Bureau. Teepell has also helped promote these organizations using available space on static and digital billboards around Baton 
Rouge.
 A genuine, honest and hardworking man, Tommy Teepell inspires those around him to strive to be better people both in and 
out of the work environment. His energetic and outgoing personality is one that is truly unforgettable. When he walks into a room, he makes 
everyone around him feel at ease and brings out the best in them.
 As a mentor, Teepell motivates and encourages others to reach their goals. He is always
appreciative of hard work and acts of kindness, no matter how small or large. As Chief Marketing Officer at Lamar, Teepell makes the 
workplace an enjoyable environment for not only the marketing department, but all individuals with whom he interacts. He is firmly 
committed to supporting young people entering the advertising profession, always giving students the chance to gain experience by 
employing at least two interns in the Marketing Department at Lamar. His door is always open, and he frequently meets with students and 
young professionals to discuss job opportunities in advertising and help them map out a career path. He is often invited to be a guest speaker 
at LSU Manship School and recently collaborated with a professor on an LSU Media Management project.
 A motivator, a teacher, a mentor, a leader, a marketer, a genuine man, and a gift to Baton Rouge. It is with great honor that 
AAF-BR bestows the 2013 E.A. “Pete” Goldsby Silver Medal Award to Tommy Teepell.

About the E.A. “Pete” Goldsby 
Silver Medal Award

The highest personal award presented by the American 
Advertising Federation- Baton Rouge is the E.A. Pete 
Goldsby Award, presented each year to the person 
who has made the greatest overall contribution to the 
advertising profession. 

2013 E.A. “Pete” Goldsby  Silver Medal Award Past Goldsby Recipients

‘55 Foy Bennett

‘56 Roland Caldwell

‘57 Alvin H. Meyer

‘58 Frank Kean

‘59 Vic Ehr

‘60 J.B. Myers

‘61 Charles Garvey

‘62 Lee Herzberg

‘63 Tommy McGuire

‘64 Bob Earle

‘65 Pres Kors

‘66 Allan Brent

‘67 Tom Gibbens

‘68 Jack Sanders

‘69 Annie-Claire Mote

‘70 Roger Davison

‘71 Douglas L. Manship

‘72 Orene Muse

‘73 Ralph Sims

‘74 Charles Manship

‘75 Lamar Simmons

‘76 Charlie Kantrow

‘77 Kevin Reilly

‘78 Jerry Turk

‘79 Mervin Rhys

‘80 Art Root

‘81 Bob Furlow

‘82 Don Stewart

‘83 Jules Mayeux & Grace McElveen

‘84 Don Berlin

‘85 Allen McCarty

‘86 Gus Weill

‘87 Cyril Vetter

‘88 Martin Flanagan

‘89 Sandy Cranch

‘90 J.H. Martin

‘91 Diane Allen

‘92 Sonny Cranch

‘93 Gus Wales

‘94 Pat Cheramie

‘95 Al McDuff

‘96 Charles East, Jr. 

‘97 Gerald Bower

‘98 Rolfe McCollister, Jr. 

‘99 Rod Parker

‘00 Otey White & Karen Gaupp-Wozniak

‘01- ‘02 Jensen Holiday

‘03 David Humphreys 

‘04 Angela deGravelles 
‘05 Gerry Lane

‘06 Greg Milneck

‘07 Jeff English

‘08 Saundra Lane

‘09 Francelle Theriot

‘10 Elizabeth Perry

‘11 Don Cassano

‘12 Julio Melara

Tommy Teepell
Chief Marketing Officer Lamar Advertising Company
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Brian Rodriguez

AAF-Baton Rouge (AAF-BR) is proud to announce our club’s President-Elect, Brian Rodriguez, as the 2013 
President’s Service Award recipient. An active board member for over four years, Brian’s dedication 
to our club and its continued success, and his business and community leadership are just a few 
reasons why he is more than deserving of this award. 

Brian’s career as an entrepreneur and web consultant began at an early age. He earned his Bachelor 
of Science in Business Administration (with a concentration in Information Systems and Decision 
Sciences) from the E.J. Ourso College of Business at Louisiana State University (LSU). It was during his 
time at LSU that he also founded his company, the integrated design studio, Gatorworks.
 
Gatorworks has now been operating under Brian’s full-time direction for approximately six years. 
The firm has successfully produced hundreds of digital and print design projects for clients in the 
healthcare, education, legal, industrial, governmental, engineering, retail, and non-profit sectors. 
Brian’s entrepreneurship passion extends beyond his own business into the Baton Rouge community 
This year Brian was named one of Baton Rouge Business Report’s “40 under 40”; A testament to the 
impact he is making in our community. Always available to lend a helping hand, Brian and his team 
frequently volunteer Gatorworks’ digital expertise to our club. 

Brian is an active member in several professional organizations such as the Baton Rouge Area 
Chamber (BRAC), Business Network International (BNI), Entrepreneurs’ Organization (EO), Net2NO and 
Partners One. Furthermore, he holds the responsibility and title of AAF-BR President-Elect for the 
2012-2013 year. On top of his President-Elect duties Brian led the charge with co-chair Orhan McMillan 
to revamp AAF-BR’s annual media auction. Under Brian and Orhan’s direction, the auction took on a 
new look, venue, and format and ensured the event’s success for years to come. 

Congratulations, Brian. We look forward to the positive impact you will make in our club and our 
community in the years to come. 

‘83 Sandy Deslatte
‘84 Gus Wales
‘85 J.H. Martin
‘86 Bob Davis
‘87 Kathy Milburn
‘88 Kevin Hebert
‘89 Tracia von Dameck
‘90 Jorli Wales
‘91 Gerald Bower
‘92 Karen Gaupp-Wozniak
‘93 Susan Saurage-Altenloh
‘94 Nancy Glaser
‘95 Jeff English
‘96 Elizabeth Perry
‘97 Nicole Duet
‘98 John Carambat
‘99 Margaret List
‘00 Danielle Chapman
‘01- ‘02 Francelle Theriot
‘03 Curtis Vann
‘04 Carrie Brantley 
‘05 Carol Shirley
‘06 Saundra Lane
‘07 Jason  Fierman & 
Colleen Jackson
‘08 Ace Bourgeois
‘09 Kelly Criscoe
‘10 Mandy Porta
‘11 Connie McLeod
‘12 Becky Sadler

2013 President’s Service Award 
Board of Directors presents

President’s Service Award Past Recipients
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2013
Company Service 

Award

TriStar Graphics
 As a nonprofit organization with a small budget and big ideas, we are very fortunate to 
have generous member companies like TriStar Graphics Group. TriStar has responded to AAF-BR’s 
printing needs time after time over the past few years, accommodating our local club with 
in-kind services as well as those of AAF District 7. Not only do they provide us with a high-quality 
product, they treat us with the same customer service you would expect for a high-paying client.  
 TriStar is one of those standout companies that exhibits passion and pride in every job 
– no matter how big or small. As a Louisiana company with offices in Monroe and Lafayette, they 
understand the value of community service and being a good corporate citizen in the state they 
call home. Exhibit A:  Becky Sadler, AAF-BR board member extraordinaire and passionate TriStar 
employee. TriStar allows Sadler to volunteer her time and talents to our club to serve as Member-
ship chair. TriStar’s owner even showed his support by joining AAF-BR and District 7 at the 2012 
Leadership Conference!
 On their corporate website, TriStar claims they are really in the business of building 
relationships. Few companies can say they practice what they preach, but TriStar does just that. 
Their contributions extend well beyond paper and printing – they are investments in our mem-
bers, our club, our city and our industry.  For this, we proudly honor TriStar Graphics Group with 
the 2013 AAF-BR Company Service Award.

Volunteers

Professional:
Brian Rodriguez • Josh Chenier • Becky Sadler • Leslie Cole • Elizabeth Perry • Hunter Territo • 

Jay Watson • Marie Powell • Stephanie Sander • John Worrel • Connie McLeod • Curtis Vann • 

Colleen Jackson • Jason Feirman • Rachel Podorsky • Lance Boudreaux • Chris Landry • Brad Richard • 

Beth Curry •  Alex Evans • Nathan Sitz • Jenny Browne • Trent Bland • Claire Ohlsen • Tommy Talley

Student:
Alyssa Bordelon • Andrea Rivera • Helen Ford • Elizabeth Sandridge • Rebecca Milazzo • 

Rachel Weaver • Kittu Pannu

We couldn’t have done it without you. 
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Marriott Hotel

Big Fish Presentations

Turner Industries

Lamar Graphics

Lamar Outdoor Advertising

Drift Web Design

TriStar Graphics Group

Baton Rouge Printing

Mac Papers

American AV

SponorsSponors
20132013
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Jennifer Ready
Creative Director at THINK Interactive / Atlanta, GA

Jennifer can make something creative out of anything — and she’s been doing it at THINK for more than 12 years. After 
studying literature and photography and serving a short stint in publishing, Jennifer quickly found her love of the 
digital life. As our Creative Director, she’s run the gauntlet of interactive — working on everything from brand launches 
and site builds to content strategies, social campaigns and more.

Todd Coats
Chief Creative Office at Capstrat / Raleigh, NC

As a hyperactive child and compulsive doodler, Todd discovered this thing called graphic design early. It seemed to 
be a productive outlet. He was accepted into the well-respected design program at East Carolina University where he 

graduated with a BFA in Communications Art. 

He went on to launch his own firm, then later was recruited by a much larger firm where he got to work on great brands 
like Hanes and TCI Cable.

Today at Capstrat, Todd conceptualizes interesting insights to paint powerful pictures. He is responsible for making 
sure Capstrat’s creative and digital work is not only compelling but also strategically sound. He works closely with 

clients such as GlaxoSmithKline, Duke Energy, Blue Cross and Blue Shield of NC and Deloitte. His previous roles include 
manager of creative services for GlaxoSmithKline as well as art director for several entertainment outlets such as 

Cartoon Network, the Country Music Association and EMI, among others. His insightful work has been recognized by the 
ADDYs, the Tellys, Show South, Print Magazine, Graphis, AIGA Graphic Design USA — and many more. Todd works a lot with 

students and businesses looking to grow their creative problem solving skills. He also serves on the boards of Marbles 
Kids Museum and Alzheimer’s North Carolina.

Sean Thompson
Partner and Creative Director at Lookthinkmake / Austin, TX

From drawing and painting to strategizing and storytelling, Sean has always been a maker of things, and at 
lookthinkmake, he is the maker in chief. Sean attended Colgate University, where he graduated with a BA in English 
Literature and a minor in Asian Studies. Sean completed his Master’s coursework in Advertising at The University 
of Texas at Austin in 1998, where he was particularly interested in advertising creativity, branding, and postmodern 
typography. Upon earning his graduate degree, Sean worked at Leo Burnett Worldwide in Chicago, where he devised 
and produced countless television, print, and branding campaigns for the big guys, like McDonalds (yes, he knows The 
Clown), Delta Airlines, USPS, Kellogg’s and more. Sean returned to Austin to serve as the Creative Director for NetSpend 
and, hooked on the thrill of startup culture, started a habit of building brands from the ground up. And from this, 
lookthinkmake was born. When Sean isn’t mentoring brands, he’s mentoring young creative talent. Sean joined the 
University of Texas at Austin Advertising faculty in 2000 as a lecturer in creativity in the world famous Texas Creative 
Program, where he continues to teach. He has seen his students win nearly every major national creative award out 
there, including One Show pencils, ADDYs, ANDYs, Art Directors Club cubes, and the grand prize at the Radio Mercury 
Awards.

Our 2013 JudgesOur 2013 JudgesOur 2013 Judges
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Lamar Advertising Company• 
RoadNinja Umbrella

Advertiser:  Lamar Advertising Company
Credits:

Tommy Teepell, Chief Marketing Officer

Leon Jang, Marketing Technology Director

Chris Landry, Marketing Technology Brand Manager

Special Judge’s 
Awards

Special Judge’s 
Awards

MESH Intergrated Marketing & Advertising • 
MESH- “Carol of the Cabin”
Credits:

MESH, creative, copy, music, music recording, site 

development Ford Sound Design, music recording

The Day Group • Slap Ya Mama Campaign
Advertiser: Slap Ya Mama
Credits:

Richie Adams, Director, River Road Creative

David Day, Writer, Producer, Principal, The Day Group

Rick Dobbs, Graphic Design

Melissa Campbell, CEO Peak Media (Agency)

Zehnder • VisitBatonRouge.com 
Advertiser: Visit Baton Rouge

Credits:
Dave Maher, Director of Digital Communications

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

Rob Hudak, Interactive Creative Director

Ian Rose, Interactive Designer

Shawn Bailly, Senior Software Engineer

Jeremy Stewart, Junior Front-End Developer

Kate Middleton, Copywriter

William Gilbert, Art Director

Robyn Lott, Account Supervisor

Lauren Gavrelis, Account Executive

Craig Shultz, Project Manager
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BEST OF SHOW 

OverallBEST OF SHOW 

Overall

Launch Media • D.O.A Dead or Alive
Advertiser: East Baton Rouge Parish 

District Attorney’s Office 
Credits:

John Spain II, Production Supervisor 

Ryan Golden, Creative Director, Videographer, Editor

Bennet Rhodes, Videographer

John E. Jackson, Executive Producer

Sean Udy, Videographer, Editor

BEST OF SHOW 
Student
BEST OF SHOW 
Student

Rimamassasati Designs • 
Sir Loin BBQ Sauce
Advertiser: Rimamassasati Designs
Credits:

Rima Massasati

Mosaic Diversity Award
Blue Cross & Blue Shield of LA • 
Martin Luther King series
Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction, Illustration

Mosaic 
Diversity 

Award

Best of ShowBest of Show



11

BEST OF SHOW: PRINT
Blue Cross and Blue Shield of LA • 
Angel Award Logo
Advertiser: BCBSLA Foundation
Credits:
BCBS InHouse, Creative 

BEST OF SHOW: BROADCAST
Zehnder • JD Gets Me

Advertiser: Jeff Davis Bank
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Cheif Creative Director

Shea Duet, Art Director

Logan Ledford, Graphic Designer

Kyle Watson, Photographer, editor

Kate Middleton, Copywriter

Courtney Harper, Account Executive

Sarah Keiffer, Production Manager

Robyn Lott, Account Supervisor

Whether planning for your retirement or looking for smart investments, we’ve got a number of options 
to serve your needs. As a community bank committed to securing your future, our financial consultants 
offer personalized service and expert advice to help you prepare for the next phase of your life. 

JD Gets Me 

JD gets me

CHECKING | SAVINGS | LOANS | MORTGAGES | BUSINESS

1.800.789.5159
jdbank.com

MEMBER  FD IC

BEST OF SHOW: INTEGRATED CAMPAIGN
MESH Intergrated Marketing & Advertising •
Vivid Ink Graphics- Integrated Campaign
Advertiser: Vivid Ink Graphics
Credits:
MESH, creative, copy, site development

Colin Richie Photography, photography

Baker Printing, printing

Jason Cohen, photography

Vivid Ink Graphics, production

BEST OF SHOW: INTERACTIVE
MESH Intergrated Marketing & Advertising • 

Americana- microsite 
Advertiser: Americana 

Credits:
MESH, creative, copy, programming
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Zehnder • Path to Excellence
Advertiser: Louisiana Department of Education
Credits:
Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywrighter

William Gilbert, Art Director

Peter Guiffria, Designer 

Lauren Gavrelis, Account Executive

Clayton Schermann, Project Manager

Digital FX • iLandMan Sales Video

Advertiser: iLandMan Sales Video

Our Lady of the Lake Regional Medical 
Center • Our Lady of the Lake Regional 
Medical Center Nursing Annual Report
Advertiser: Our Lady of the Lake Regional 
Medical Center
Credits:
Elizabeth Badeaux, Senior Graphic Designer

Jason Cohen, Photographer 

Baton Rouge Printing, Printing

Blue Cross and Blue Shield of LA •
Revolutionary Excellence

Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction 
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Blue Cross & Blue Shield of LA • 
Martin Luther King series
Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction, Illustration

Mosaic 
Diversity 

Award

Blue Cross and Blue Shield of LA •
African American Heritage Month

Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction 

Otey White & Associates • 
NAPA AutoCorrect Specialists 
Advertiser: NAPA Auto Parts
Credits:
Trenton Bland, Creative Director 

Ben Benton, Graphic Designer/Art Director 

Megan Komendanchik, Account Executive

SendThat sound is most likely nothinnothin

your serpentine belt

KNOW HOW
AutoCorrect Specialists

Artifex • Fleur de Lead Dog
 Training Website

Advertiser: Fleur de Lead Dog Training 
Credits:

Jenny Browne, Creative Director

Peter Browne, Web Director 
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MESH Intergrated Marketing & Advertising • 
Vivid Ink Graphics- Intergrated Campaign

Advertiser: Vivid Ink Graphics
Credits:

MESH, creative, copy, site development

Colin Richie Photography, photography

Baker Printing, printing

Jason Cohen, photography

Vivid Ink Graphics, productionBEST OF SHOW 
Professional

BEST OF SHOW 
Professional

Zehnder • VisitBatonRouge.com 
Advertiser: Visit Baton Rouge
Credits:
Dave Maher, Director of Digital Communications

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

Rob Hudak, Interactive Creative Director

Ian Rose, Interactive Designer

Shawn Bailly, Senior Software Engineer

Jeremy Stewart, Junior Front-End Developer

Kate Middleton, Copywriter

William Gilbert, Art Director

Robyn Lott, Account Supervisor

Lauren Gavrelis, Account Executive

Craig Shultz, Project Manager

MESH Intergrated Marketing & Advertising • 

Americana- Microsite 
Advertiser: Americana 

Credits:
MESH, creative, copy, programming

BEST OF SHOW 
Professional

BEST OF SHOW 
Professional

Blue Cross & Blue Shield of LA •
Becoming Blue
Advertiser: BCBS
Credits:
BCBS InHouse, Creative, Art Direction
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Blue Cross & Blue Shield of LA • 
Lifecyle of a Member
Advertiser: BCBSLA
Credits:
BCBS InHouse, Creative, Art Direction, Production 

Loupe Theory Studios •
Lamar DOOH Promo

Advertiser: Lamar Advertising
Credits:

Max Zoghbi, Concept/ Direction/ Editor

MESH Intergrated Marketing & Advertsing• 

Woman’s Hospital- :30 tv spot
Advertiser: Woman’s Hospital
Credits:
MESH, creative, copy, music, editing, 

Digital FX, cinematography, editing

Zehnder • JD Gets Me
Advertiser: Jeff Davis Bank

Credits:
Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywrighter

Shea Duet, Art Director 

Kyle Watson, Photographer, Editor

Kate Middleton, Copywriter

Courtney Harper, Account Executive

Sarah Keiffer, Production Manager

Robyn Lott, Account Supervisor
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The Day Group • 
American Gateway Bank “Since 1905”
Advertiser: American Gateway Bank
Credits:

Elbow/room, motion graphics

David Day, Principal, The Day Group

MESH Integrated Marketing & Advertising •
 Manship Theatre- Gala Poster
Advertiser: Manship Theatre
Credits:
MESH, creative

The Day Group • Slap Ya Mama Campaign
Advertiser: Slap Ya Mama

Credits:

Richie Adams, Director, River Road Creative

David Day, Writer, Producer, Principal, The Day Group

Rick Dobbs, Graphic Design

Melissa Campbell, CEO Peak Media (Agency)

where you are the star!

Manship Theatre presents

AUCT ION

Printed by courtesy of Blue Cross and Blue Shield of Louisiana as a community service. Responsibility for editorial content is solely that of Manship Theater

RUSH Auction posters   2 1/16/13   2:45 PM

Printed by courtesy of Blue Cross and Blue Shield of Louisiana as a community service. Responsibility for editorial content is solely that of Manship Theater

where you are the star!

Manship Theatre presents

AUCT ION

RUSH Auction posters   1 1/16/13   2:45 PM

Launch Media • D.O.A Dead or Alive
Advertiser: East Baton Rouge Parish 

District Attorney’s Office 
Credits:

John Spain II, Production Supervisor 

Ryan Golden, Creative Director, Videographer, Editor

Bennet Rhodes, Videographer

John E. Jackson, Executive Producer

Sean Udy, Videographer, Editor
BEST OF SHOW 

Professional
BEST OF SHOW 

Professional
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Zehnder • Bayou Country Superfest
Advertiser: Zehnder 

Credits:
Rob Hudak, Interactive Creative Director

Blake Killian, Director of Social Media

Sarah Calandro, Interaction and User 

Experience Designer

Henry Chassaignac, Creative Director, Copywriter

Brooke Butler, Senior Research Project Manager

Katheryn Seibert, Research Analyst 

Zehnder • ComicCon
Advertiser: Zehnder
Credits:
Rob Hudak, Interactive Creative Director

Blake Killian, Director of Social Media

Henry Chassaignac, Creative Director, 

Copywriter

Ben Clark, Designer

Brooke Butler, Senior Research 

Project Manager

MESH Integrated Marketing & Advertising • 
MESH Stationery
Advertiser: MESH Intergrated 
Marketing & Advertising
Credits:
MESH, creative

Baton Rouge Printing, Printing
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Zehnder • Project Runway 
Advertiser: Zehnder 

Credits:
Rob Hudak, Interactive Creative Director

Blake Killian, Director of Social Media

Logan Ledford, Graphic designer 

Brooke Butler, Senior Research Project Manager

Katheryn Seibert, Research Analyst 
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Solo Designs • thINK! Calendar
Advertiser: Baton Rouge Printing
Credits:
Nicole Duet Latiolais, Concept, Art Direction, 

Design & Copy

Elizabeth Dunn, Concept & Copy

Everett Latiolais, Photography, Hard at it Studios!

Baton Rouge Printing, Printing 

MESH Intergrated Marketing & Advertising • 

MESH- “Carol of the Cabin”
Advertiser: MESH Intergrated 

Marketing & Advertising
Credits:

MESH, creative, copy, music, music recording, 

site development Ford Sound Design, music recording

Woman’s Hospital • 
Woman’s Development Annual Report copy

Advertiser: Woman’s
Credits:

Dana Mitchell. Writer

Development Annual Report 2011
Supporting the Community with Your Help

Lamar Advertising Company • 
Lamar Holiday Card
Advertiser: Lamar Advertising Company
Credits:

Mendi Robinson, Creative Director

Alise Johnson, Art Director

Jordan Menard, Graphic Designer 

Baton Rouge Printing, Production & Printing 

3 Awards
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Zehnder • Social
Advertiser: Social Southern Kitchen & Bar

Credits:
Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copy Writer

William Gilbert, Art Director

Logan Ledfort, Graphic  Designer

Peter Guiffria, Designer

Jennifer Boneno, Director of Account Services

Zehnder • The Water Institue of the Gulf
Advertiser: Water Institue of the Gulf
Credits:
Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copy Writer

Logan Ledfort, Graphic  Designer

Peter Guiffria, Designer

Jennifer Boneno, Director of Account Services

Blue Cross and Blue Shield of LA •
Angel Award Logo
Advertiser: BCBSLA Foundation
Credits:
BCBS InHouse, Creative 

BEST OF SHOW 
Professional

BEST OF SHOW 
Professional

MESH Intergrated Marketing & Advertising •
Vivid Ink Graphics- Website

Advertiser: Vivid Ink Graphics
Credits:

MESH, creative, copy, programming

Colin Richie Photography, photography

THE WATER INSTITUTE
OF THE GULF

Blue Cross & Blue Shield of LA • 
Revolutionary Excellence T’s
Advertiser: BCBSLA
Credits:
BCBS InHouse, Creative, Art Direction, Production 

2 Awards
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Meghan Parson • 
Baton Rouge Gallery Center for 
Contemporary Art
Advertiser: Louisiana State University 
Credits:
Nathan Sitz

Julia Yarbrough

Haley Shales • Intern Fortune Teller
Advertiser: Louisiana State University

MYSTERIES: 
Curated by Libby Johnson

WORKS BY MICHAEL CRESPO

Ashley Trowel •
Mysteries: Works by Michael Crespo

Advertiser: LSU GDSO
Credits:

Ashely Trowel, Graphic Designer

Jeremy Grassman, Art Director

Rod Parker, Faculty Advisor

Lynne Baggett, Faculty Advisor

Samuel Varela • 
College of Art + Design Lecture Series 2012-2013
Advertiser: LSU GDSO 
Credits:
Jeremy Grassman, Art Director 

Samuel Varela, Graphic Designer

Rod Parker, Faculty Advisor
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Sam Claitor • Creative Salvage Logo
Advertiser: Freelance

Credits:
Sam Claitor, Graphic Designer/Concept

Andy Thompson, Assistant Creative Director

Rimamassasati Designs • 
Sir Loin BBQ Sauce
Advertiser: Rimamassasati Designs
Credits:

Rima Massasati
BEST OF 

SHOW 
Student

BEST OF 
SHOW 

Student

Sam Claitor • Personal Website- 
Sam Claitor Design & Survive

Advertiser: Freelance 
Credits:

Sam Claitor, Graphic Design/Concept/Copy

Andy Thompson, Assisant Creative Direction

Ashely Trowel • Type for Days Calendar
Advertiser: LSU GDSO
Credits:
Lynne Baggett, Faculty Advisor Director

Courtney Barr, Faculty Advisor Director

2012-13 Graphic Design Juniors, Graphic Designers
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Digital AdvertisingDigital Advertising
Envoc Creative

Lamar Training Library Portal
Advertiser: Lamar

Credits:
Envoc, Design and Development

Lamar Advertising, Development

Blue Cross and Blue Shield of LA
Facebook Healthy Living Campaign

Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction

Blue Cross and Blue Shield of LA
Facebook Thankgiving Campaign

Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction

Zehnder
JD Gets Me - Retirement,  Full Page

Advertiser: Jeff Davis Bank
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

Shea Duet, Art Director

Logan Ledford, Graphic Designer

Kyle Watson, Photographer, Editor

Kate Middleton, Copywriter

Courtney Harper, Account Executive

Sarah Keiffer, Production Manager

Robyn Lott, Account Supervisor

MESH Integrated Marketing & Advertising
LA Women’s Aesthetics

 Menu of Services, Campaign
Advertiser: LA Women’s Aesthetics

Credits:
MESH, creative, copy

Zehnder
JD Gets Me, Campaign

Advertiser- Jeff Davis Bank
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Chief Creative Officer

Shea Duet, Art Director

Logan Ledford, Graphic Designer

Kyle Watson, Photographer, Editor

Kate Middleton, Copywriter

Courtney Harper, Account Executive

Sarah Keiffer, Production Manager

Robyn Lott, Account Supervisor

Wright Feigley Communications
Rock N Rowe, Campaign 

Advertiser:Perkins Rowe
Credits:

Nathan Calhoun, Art Director

Stuart Feigley, Creative Director/Copywriter

Rachel Rivet, Account Supervisior

Savannah Urban, Account Coordinator

Collateral MaterialCollateral Material
MESH Integrated Marketing & Advertising

FMOL Health System, Annual Report
Advertiser: FMOL Health System

Credits:
MESH, creative

Baton Rouge Printing, printing

Marie Constantin, photography

Jeff English, copy

Consumer or Trade 
Publication

Consumer or Trade 
Publication

Otey White & Associates
NAPA Answers*, Full Page

Advertiser: NAPA Auto Parts Omaha DC
Credits:

Trenton Bland, Creative Director

Ben Benton, Graphic Designer/Art Director

Kylie Collins, Account Executive

Blue Cross and Blue Shield of LA
YOUOLOGY, Full Page

Advertiser: BCBSLA
Credits:

BCBS InHouse, Creative, Art Direction

Jason Cohen Photo, Photography

Sales Promotion
Lamar Advertising Company  

RoadNinja Promotional Box, Sale Kit or 
Product Information 

Advertiser: RoadNinja
Credits:

Leon Jang, Marketing Technology Director

Chris Landry, Marketing Technology Brand Manager

Allie McAlpin, Marketing Communications Director 

Mendi Robinson, Creative Director

Alise Johnson, Art Director

Jordan Menard, Graphic Designer

Tommy Teepell, Chief Marketing Officer

Sales Promotion

MESH Integrated Marketing & Advertising
Vivid Ink Graphics- Sales Kit, Sale Kit or 

Product Information 
Advertiser: Vivid Ink Graphics

Credits:
MESH, creative, copy

Baker Printing, printing

Colin Richie Photography, photography

Community Coffee Company
Coffee & Tea Collateral, Trade Show 

Exhibit
Advertiser: Community Coffee Company

Credits:
Ashley Broussard, Senior Graphic Designer

Patricia Buller, Design Manager

Community Coffee, Marketing Department

The Trade Group, Trade Show Grapics Support

2013
ADDYs
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Public ServicePublic Service

Blue Cross and Blue Shield of LA
Angel Award Brochure, Brochure/Sale Kit

Advertiser: BCBSLA Foundation
Credits:

BCBS InHouse, Creative, Art Directior

Mason Wood, Photography

Zehnder
GO>>BR

Advertiser: Visit Baton Rouge
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

William Gilbert, Art Director, Editor

Dave Maher, Director of Digital Communications

Rob Hudak, Interactive Creative Director

Logan Ledford, Graphic Designer

Kate Middleton, Copywriter

Shawn Bailly, Senior Research Project Manager

Ian Rose, Interactive Designer

Robyn Lott, Account Supervisor

Lauren Gavrelis, Account Executive

Jim Land, Video Design

Advertising for the 
Arts & Science

Advertising for the 
Arts & Science

Solo Designs
LASM Newsletter, Newsletter

Advertiser: Louisiana Art & Science Museum
Credits:

Nicole Duet Latiolais, Art Direction & Design

Baton Rouge Printing, Printing

Sheri Gibson, Copy

MESH Integrated Marketing & Advertising
Hartley/Vey Theatres- website, 

Digitial Advertising 
Advertiser: Hartley/Vey Theatres

Credits:
MESH, creative, copy, programming

Blue Cross and Blue Shield of LA
Angel Award Invite, Invitation or 

Announcements
Advertiser: BCBSLA Foundation

Credits:
BCBS InHouse, Creative

Professional 
Silver Winners!

MESH Integrated Marketing & Advertising
Woman’s Hospital

Advertiser: Woman’s Hospital
Credits:

Digital FX, cinematography, editing

MESH, creative, copy, music, editing

Marie Constantin, photography

Television

Zehnder
GO>>BR

Advertiser: Visit Baton Rouge
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

William Gilbert, Art Director, Editor

Sarah Keiffer, Production Manager

Lauren Gavrelis, Account Executive

Digital FX
BCBS 2-Step- Seafood :30

Advertiser: BCBS

X Design
Kean Miller People First,
Advertiser: Kean Miller

Credits:
X Design

Intergrated CampaignsIntergrated Campaigns

Television

X Design
Ruffino’s at Home App

Advertiser: Ruffino’s Restaurant
Credits:
X Design

Zehnder
GO>>Beyond Video

Advertiser: Visit Baton Rouge
Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

William Gilbert, Art Director, Editor

Sarah Keiffer, Production Manager

Lauren Gavrelis, Account Executive

Community Coffee Company
Snowball Spin to Win, Campaign

Advertiser: Community Coffee Company
Blair Broussard, Communications Manager

Ashley Broussard, Senior Graphic Designer

Patricia Buller, Design Manager

Mark Westguard, President, Westguard Solutions, LLC

Professional 
Silver Winners!
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Digital FX
New Woman’s- Imaging :15, Cinematorgraphy

Advertiser: Woman’s Hospital

MESH Integrated Marketing & Advertising
Woman’s Hospital - :15 Breast Care, 

Cinematography
Advertiser: Woman’s Hospital

Credits:
Digital FX, cinematography, editing

MESH, creative, copy, music

Big Fish Presentations
EasyLiving, Cinematography

Advertiser: EasyLiving

Credits:
Big Fish Team

Louisiana State University
Music at Shaver Theatre, Photography, 

Color
Advertiser: LSU

Credits:
Eddy Perez, Photographer

Zehnder
GO>>Beyond, Animation or Special Effects

Adertiser: Visit Baton Rouge
Credits:

Mike Rainey, Chief Creative Officer

Henry Chassaignac, Creative Director, Copywriter

William Gilbert, Art Director, Editor

Sarah Keiffer, Production ManagerLauren Gavrelis, 

Account Executive

Elements of AdvertisingElements of Advertising

MESH Integrated Marketing & Advertising
FMOL Health System- Annual Report 

Photography, Black and White Photography
Advertiser: FMOL Health System

Credits:
Marie Constantin, photography

MESH, creative

Jeff English, copy

Baton Rouge Printing, printing

MESH Integrated Marketing & Advertising
Woman’s Hospital - Mother and Baby, 

Photography, Color
Advertiser: Woman’s Hospital

Credits:
Marie Constantin, photography

MESH, creative

Zehnder
London Olympics
Advertiser: Zehnder

Credits:
Rob Hudak, Interactive Creative Director

Blake Killian, Director of Social Media

Peter Guiffria, Designer

Brooke Butler, Senior Research Project Manager

Kathryn Seibert, Research Analyst

MESH Integrated Marketing & Advertising
MESH - Yeti t-shirts

Advertiser: MESH Integrated Marketing & Advertising

Credits:
MESH, creative

Giraphic Prints, silkscreen printing

Zehnder
ComicCon, Bayou Country, Runway, Olympics

Advertiser: Zehnder
Rob Hudak, Interactive Creative Director

Blake Killian, Director of Social Media

Henry Chassaignac, Creative Director, Copywriter

Brooke Butler, Senior Research Project Manager

Sarah Calandro, Interaction and User Experience 

Designer

Logan Ledford, Graphic Designer

Ben Clark, Graphic Designer

Peter Guiffria, Graphic Designer

Kathryn Seibert, Research Analyst

MESH Integrated Marketing & Advertising
Hartley/Vey Theatres - Kickstarter 

campaign, Intergrated Campaign
Advertiser: Hartley/Vey Theatres

Credits:
MESH, creative, music, video production

MESH Integrated Marketing & Advertising
MESH - Agency Kit, Collateral

Advertiser: MESH Integrated Marketing & 
Advertising 

Credits:
MESH, creative, copy

Baton Rouge Printing, printing

Envoc Creative
Mix and Mingle Event, Collateral

Advertiser: Envoc
Credits:

Envoc, Concept and Design

Lamar Advertising Company
RoadNinja Umbrella, Collateral

Advertiser, RoadNinja
Credits:

Tommy Teepell, Chief Marketing Officer

Leon Jang, Marketing Technology Director

Chris Landry, Marketing Technology Brand Manager

MESH Integrated Marketing & Advertising
MESH - Website, Digital Advertising

Advertiser: MESH Integrated Marketing & Advertising

Credits:
MESH, creative, copy, programming

Advertising Industry 
Self-Promotion

Advertising Industry 
Self-Promotion
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Prasutagus
Boudica Tea Company Packaging

Advertiser: LSU

Credits:
Jesse Barnett, Account Director

Johnny Sciortino, Copywriter

Joe Wanko, Interactive Genius

Lacye Beauregard, Design Director

Prasutagus, LSU
Boudica Tea Company Intergrated 

Campaign
LSU

Credits:
Jesse Barnett, Account Director

Johnny Sciortino, Copywriter

Joe Wanko, Interactive Genius

Lacye Beauregard, Design Director

Christina Chang
LSU GDSO

Advertiser: College of Art + Design Annual Report
Credits:

Christina Chang, Graphic Designer

Jeremy Grassman, Art Director

Rod Parker, Faculty Advisor

Courtney Barr, Faculty Advisor

Brittany Gay
Magazine Feature Spread

Student
Credits:

Brittany Gay

Samuel Varela
Iconic Book Design

Louisiana State University
Credits:

Samuel Varela

Rima Massasati, Rimamassasati designs
Museum Of Indie Rock

Rimamassasati designs

Joe Wanko, Student
Tequila Avion Digital Billboard Campaign

Student
Joe Wanko

Haley Shales, Louisiana State University
Paper <3 App

Louisiana State University

Andy Thompson, Freelance
2012 Demo Reel

Freelance
Sam Claitor, Creative Critique

Andy Thompson, Motion Design / Concept/ Editing / 

Compositing / Copy / Etc.

Sam Claitor, Freelance
Instincts Integrated Campaign 

Freelance
Sam Claitor, Graphic Design/Copy/Concept

Andy Thompson, Assistant Creative Direction

Prasutagus, LSU
Boudica Tea Company Copywriting

LSU
Credits:

Jesse Barnett, Account Director

Johnny Sciortino, Copywriter

Joe Wanko, Interactive Genius

Lacye Beauregard, Design Director

Prasutagus, LSU
Boudica Tea Company Logo

LSU
Credits:

Jesse Barnett, Account Director

Johnny Sciortino, Copywriter

Joe Wanko, Interactive Genius

Lacye Beauregard, Design Director

MESH Integrated Marketing & Advertising
Americana - Microsite, Responsice Design

Advertiser: Americana
Credits:

MESH, creative, copy, programming

Artifex
Fleur de Lead Dog Training Website, 

Responsive Design
Advertiser: Fleur de Lead Dog Training

Credits:
Jenny Browne, Creative Director

Peter Browne, Web Director

Digital Fx
BCBS 2-Step- Seafood :30, TV/Video- 

Editing
Advertiser: BCBS

MESH Integrated 
Marketing & Advertising

MESH - “Carol of the Cabin”, Music Only
Advertiser: MESH Integrated Marketing & Advertising

Credits:
MESH, creative, copy, music, video production, animation

Ford Sound Design, music production

MESH Integrated Marketing & Advertising
Woman’s Hospital - :30 TV Spot, Music Only

Advertiser: Woman’s Hospital

Credits:
MESH, creative, copy, music, editing

Digital FX, cinematography, editing

Digital FX
Campus Federal: My Campus, Cinematorgrapgy

Advertiser: Campus Federal

Student Silvers Student Silvers 
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Yeah – It makes a difference.

Mobile Website      vs.     Normal Website

web design    |    branding    |    search

225-590-3310

driftwebdesign.com

Proud Sponsor
of the 2013 

Baton Rouge 
ADDY Awards

Direct marketing is more effective than ever! 
Contact Becky Sadler with TriStar Graphics Group.
becky@tristargraphics.com or (225) 288-7346
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beyond the ordinary.

1130 Commercial Drive  •  Port Allen, LA  70767  •  1.800.624.6892  /  225.343.3423  /  fax 225.383.9937  •  www.brprint.com
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always looks good on you.

FROM YOUR FAMILY
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You will be 
surprised at 
how much     
we can do for you.

3300 Philips Hwy
Jacksonville, FL 32207

904.396.5312 www.macpapers.com

New Orleans
800.375.1003
504.733.7559

Baton Rouge 
225.754.1801

Fine Printing Papers
Digital Papers
Web Papers
Envelopes

Graphic Supplies
Wide Format
Packaging Solutions
Office Products

Call your Mac Papers Representative today for more information.

Its been fun and its been great! 

Its really been great fun!
Its really been great fun!






