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CREATING WITH CREATIVES
SINCE 2005
As we close out our anniversary year, I want to say thank you to all of the creatives 

in Baton Rouge. I’m privileged to have worked with many of you. It’s amazing to 

see the amount of creative power our city holds. If we haven’t worked together 

or if it’s been awhile, I invite you to drop by Creative Bloc and meet the team and 

learn more about the “new” Launch Media. 

- John Jackson

804 Main St | Baton Rouge, La | 225.612.2112 | LaunchMedia.tv @LaunchMediatv

Launch Addy Ad 2016.indd   3 1/28/16   12:16 PM



The night is finally here! We are so glad you could 
join us for the 63rd annual American Advertising 
Awards of Baton Rouge! Each year we celebrate 
the brightest, boldest most bodacious work our 
city’s creative talent has to offer. Not only is it 
this year’s theme but we believe all the winning 
work truly POPs!

This year we saw a record-breaking number of 
professional entries and we more than doubled 
the amount of student entries. Needless to say, 
the judges had their work cut out for them. 
Traveling from all corners of the country this 
select group of seasoned professionals weighed 
in on the exceptional work submitted. Each 
judge brought a varied perspective to the table 
but the unified consensus was that Baton Rouge 
brought its A game.  

It takes an army to really pull this off and there 
are so many volunteers to thank. The amount of 
work it takes to put on a production like this is 
quite intimidating at first, exhausting during the 
process and incredibly rewarding toward the end.

Congratulations to our winners and the entire 
advertising community. Your amazing creative 
talent is what keeps our market competitive 
and a great place to live and work. We hope 
that you enjoyed Baton Rouge’s 2016 American 
Advertising Awards and we'll see you next year!

Theresa Thao Nguyen, 
Elizabeth Perry &  
Patrick Box

TROY BURWE� 4 Guys Interactive, President/CEO

Troy is presently the President/CEO of 4 Guys Interactive, Incorporated  and its 
sister brands Gadzoocs and Xprescom. Gadzoocs is a company that  registers 
domain names as well as SSL’s while Xprescom is a web development company 
that does research and implementation on streaming videos and operates in the 
entertainment industry. He is working his way up to be one of the  top leaders in 
the world of website development, which is not surprising since he has worked in 
the Internet arena since 1995. Troy knew then that electronic media would shape 
advertising and business in the future, and that is why 4 Guys Interactive is one 
of the oldest Internet development and interactive agencies in the country.

Gina Nacey Creative Strategist, Adventure™ Advertising

Copywriter turned Creative Strategist, Gina ensures that the work for 
Adventure’s varied client list is smart, strategic and breakthrough. She has 
over 20 years of branding experience, has won over 150 ADDYs and is a 
recipient of the American Advertising Federation’s Silver Medal Award. A 
former Governor of the AAF’s 8th District, Gina has also served on AAF’s 
Council of Governors and Board of Directors – and currently sits on the 
National American Advertising Awards Committee. 

Doug Stucky President of Red Catapult, Inc.

Doug Stucky has over 30 years of experience in brand strategy 
and development. Doug has worked in an advertising agency, 
design studio, and in-house environments as well as managing 
his own design business for over 25 years. His range of work 
includes brand development, identity, positioning and market 
strategy, print collateral, website design/build, environmental 
design, product design and packaging design. Doug is the 
Past-President of AIGA Wichita and is currently the AIGA 
Chapter Advisory Council member for Region 6.

Je�ica Brown
Associate Creative Director, Digital
Having worked on numerous consumer websites as well as 
the applications that power them, Jess’s background allows 
her to see beyond the visual layer—always considering 
technology and content as part of the creative execution. 
Whether developing a marketing campaign, designing an 
eCommerce website, or leading a company’s rebranding 
effort, Jess challenges her team to consider strategic insights 
while providing creative and innovative solutions. 

THOMAS COCKE
Sr. Vice President, Group, Creative Partner, The Buntin Group
Tom began in Atlanta after graduating from  Washington & Lee 
University. In Atlanta, he worked at BBDO and was  also an 
instructor at The Portfolio Center. Tom joined Buntin in the 90s  for a 
few years before heading to Wray Ward, Charlotte where he  
managed national accounts such as Continental Tire, Cheerwine and  
WIX. He returned to The Buntin Group in 2000 and has contributed to  
virtually every Buntin client over the last fifteen or so years.

2016
Judges

A Letter from

ADDY co-chairs



Robert E. "Bob" Furlow, Jr. passed from this life 

to meet his Lord on Sunday, August 23, 2015. 

He was 76 years old. Born in Franklin County, 

Miss., in 1939, he graduated from Istrouma 

High School in 1958. "Bobby" Furlow spent more 

than 50 years in broadcasting, beginning as a 

popular radio deejay on WLCS in the 1960s. He 

later managed radio stations including WIBR in 

Baton Rouge. In 1979, he founded Furlow & 

Associates providing advertising, on-air talent 

and award winning production services for his 

clients. In 1981, he was the recipient of the 

Baton Rouge Advertising Federation's highest 

honor, the E.A. "Pete" Goldsby Award. Active in 

the community, he was a past president of the 

Baton Rouge Jaycees and was a regular cohost 

of the local Muscular Dystrophy telethon in the 

1970s and 1980s. He was a highly-regarded 

media advisor, religious broadcaster and 

spiritual retreat director in the two decades 

preceding his retirement.

In memoriam

BoB
FurlowKAPOW!KAPOW!

KAPOW!

225.237.5210
www. coxmedia.com
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CREATIVE TEAM
Theresa Thao Nguyen
Vitalija Svencionyte
Cameron Roberson
Grant Hurlbert
John Gibby
Trent Bland
Jordan Kieff

EVENT DECOR TEAM
Jay Watson
Randy Wallis
Mark Vincent
Julia Yarbrough
Tiffany Pilgrim

PRODUCTION TEAM
Wes Kennison
Abe Felix
Ryan Golden
Cat Miguez
Jordan Peck
Daniel Small
Sara Wasserman 

It takes an army of 

volunteers to plan  

And pull off an 

ADDYs show of this 

magnitude.  

We simply could not 

have done it without  

all of our wonderful 

volunteers!

2016 ADDY

Committee

HOSPITALITY TEAM
Natalie Herndon
Alexandra Fish

CALL FOR ENTRIES/JUDGING 
Elizabeth Perry
Barb Braud
Lisa Thibodaux
Nathan Carley

STUDENT OUTREACH
Rob Killeen
Jay Barros Lastra

AWARDS TEAM
Connie McLeod

EMCEE
Howard Hall

SPONSORSHIPS
Becky Sadler
Patrick Box

PROOFREADERS
Meghan Bland
Trent Bland
Claire Fontenot

STUDENT VOLUNTEERS
Madeline Engler
Hye Jung
Kristin Hudson
Amy Blacketter
Bo Kim
Jorge Flores
Kathleen Smith
Hannah Alkadi
Austin Fontenot
Jessica Black
Hung Nguyen



E.A. "Pete" Goldsby  

Silver Medal
Award

Steve Davison, this year’s winner of the E. A. 
“Pete” Goldsby Silver Medal Award, has been 
plying his craft for more than four decades. 
He has distinguished himself in the broadcast 
production industry in Baton Rouge, also taking 
his talents to New Orleans and Washington, 
D.C., before later returning home.

During his extensive career Steve has worn 
many hats: live broadcast director, lighting 
director, cinematographer, film director, 
documentary producer, film and video editor, 
production manager and business owner. 
His awards are numerous and include local, 
regional, and national American Advertising 
Federation ADDYs, Telly Awards, Lantern 
Awards, and Pollie Awards, the latter 
presented by the American Association of 
Political Consultants. 

Steve is known for his technical skills and 
superlative talents, but he is also readily 
identified for his willingness to donate his 
efforts on behalf of public-service ventures. 
He has dedicated literally thousands of 
volunteer hours to the creation and production 
of broadcast messages for nonprofit entities, 
as well as the advertising industry itself, 
including many ADDY shows and ADDY skits. 
He has served on the Board of Directors of 
the American Advertising Federation—Baton 
Rouge, previously known as the Advertising 
Federation of Greater Baton Rouge and the 
Ad Club of Baton Rouge and has chaired a 
number of its committees. 

Steve has also contributed continuously to 
the professional development of scores of 
younger talent by breaking into the business, 
mentoring them and giving them opportunities 
to start their climb on the ladder to success.

But perhaps his greatest quality, as his many 
peers will attest, is dependability. When Steve 

says he will do something, he does! It is a firm 
commitment. And you can count on it not only 
being done but being done right. And often, 
better than you had anticipated.

Steve was selected as this year’s winner 
based on his accomplishments that fit the 
criteria for the Pete Goldsby Award, as follows: 

--Overall contributions to the advertising 
profession 

--Contributions to building a better Baton 
Rouge, especially through projects which 
promote the civic good through advertising 

--Continuing contributions towards the 
development of young people entering the 
advertising profession 

--And, it is noted, contributions need not have 
been made in the year of the nomination and 
should be based on a lifetime accumulation.

Steve’s roots in advertising go back to his 
childhood. His father was the well-known DJ 
and general manager of local radio station 
WJBO in the 1950’s and ’60’s, Roger Davison. 
“Raving Dave” as he was called won the 
Goldsby in 1970. He taught his son a love of 
the business and a strong work ethic.
Steve began his career at WBRZ as a 
teenager mowing the grass. After serving 
his country in the Navy during Vietnam, he 
came home and returned to WBRZ in the 
production department. His dedication to his 
craft quickly put Steve on the fast track as a 
sought-after cinematographer, director and 

producer. After winning an ADDY as Best of 
Show Cinematographer, he opened Davison 
Productions and produced commercials for 
local and regional clients.

A skill for a political advertising later led him 
to Washington as production director for the 
Strother-Duffy-Strother political firm. Steve 
handled the entire TV, radio, and web video 
production for clients nationwide. While in 
D.C., he continued doing work for Louisiana 
candidates, including Mary Landrieu, John 
Breaux and Buddy Roemer. He was part of the 
historic gubernatorial team for Edwin Edwards 
when he defeated David Duke.

Upon Steve’s return to Baton Rouge, he joined 
Digital FX. In an interesting twist Digital FX 
owner Greg Milneck had gotten his first job in 
production from Steve years earlier.

To this day Steve Davison is still contributing 
his outstanding talents to the local advertising 
industry and the Baton Rouge community. His 
outgoing personality has gained him many 
long friendships and his work has earned him 
wide respect.

We are very proud to present this year’s 
Goldsby Award to Steve Davison, a truly 
deserving winner.



President's  
Service Award

Maggie
Bowles

Maggie teamed up with Jeff English to produce 
one of the most successful fundraisers in our 
club's history. With her connections and her 
tenacity, AAF-BR more than DOUBLED the 
expected income on an annual fundraiser that 
was all but considered dead. Maggie literally 
helped to raise this monster up from the dead 
and she breathed life into it and now our 
fundraising efforts HAVE A FUTURE. Because 
of the meetings, connections and organization 
that Maggie brought to the table, AAF-BR has a 
means of raising money again. Not just money, 
BAGS of money. This is an unspoken miracle!

Maggie's leadership skills, organization and 
ideas were all part of the success of what was 
really initially a “tossed-up” in terms of what 
we could expect as a fundraiser. Her hard work 

company  

service  
award

of follow-up and endless calls helped to bring 
everything together. Now we have a foundation 
in which we can depend on a completely 
different arm of income as a club. Having 
lost the income of a fundraiser AAF-BR was 
depending more and more on the American 
Advertising Awards as the only fundraiser 
which is dangerous for an organization our size.

Maggie worked her butt off on the Media & 
Creative Services Auction. She solicited auction 
items, contacted invitees, managed the lists 
for both, designed all of the materials such as 
the Overview, the Bid Book, auction paddles, 
thank you notes, (and more), handled all of the 
coordination with IPO, found the auctioneer 
and performed numerous other smaller tasks. 
She also did it all with a positive attitude and is 

a lot of fun to work with. She was a major part 
of the event's success. Maggie is also working 
with the ADDY committee; she helped in 
negotiating an excellent price with Lauberge 
for the final food & beverage ticket.

AAF-BR was extremely fortunate to have Maggie 
at the helm of revitalizing the Media Auction.

Many people may not know that although 
Lamar Graphics is affiliated with Lamar 
Advertising they operate on their own budget 
and run their own operations as a separate 
unit from the parent company.  It has been an 
honor and a privilege for Lamar Graphics to 
be so involved with the operations of AAF-BR 
over the past several years and they intend to 
remain very active with the club.
For the past few years Lamar Graphics has 
supported AAF-BR with countless man-hours 
of machine and employee time as well as 
materials to create masterpieces that have 
helped the ADDY Awards Shows become 
spectacular and memorable. With the creative 
talent and volunteerism that Lamar Graphics 
provides they are truly deserving of the 
Company Service Award.

Lamar Graphics has added nine new AAF-BR 
members this year alone. Going above and 
beyond, several have joined committees and 
are taking on active roles in the club.

Some of this company’s most active 
members include:

Barb Braud – For over four years Barb has 
coordinated Lamar’s hosting of judging for 
the American Advertising Awards. This 
year she increased her involvement in the 

club by joining the AAF-BR board serving as 
the Community Outreach and Diversity co-
chair. Barb has also been heavily involved 
with Campaign for Community and a regular 
participant in Design BR.
 
Jay Watson – Jay has been the point man 
and dedicated ADDY decorator for the past 
two American Advertising Awards shows. His 
work will be on display once again this year 
and bringing the pop with Lamar Graphics’ 
custom 3D graphics.

Gavin Michelli, Nick LeBlanc and  Nicolas Copia 
– generously donated their time and talents 
to help last year’s Campaign Community 
recipient, The Future’s Fund. Both assisted 
the campaign with video editing, graphic 
design and content layout.
Lamar Graphics employees have shown their 
dedication to AAF-BR by providing countless 
volunteer hours to various club activities 
as well as through the use of their special 
equipment to create stunning pieces for the 
ADDY Awards Shows. We also know that 
none of this would be possible without the full 
support of management and ownership. 

It is with great pleasure that we present 
this year’s Company Service Award to 
Lamar Graphics.
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ENTRANT: Harris, DeVille & Associates
ADVERTISER: Solutions Through Science
 
CREDITS: Elizabeth Perry | ART DIRECTOR/DESIGNER

Terry Paczko | ILLUSTRATOR

House Brochure

ENTRANT: Digital FX
ADVERTISER: Front Yard Bikes
 
CREDITS: Jonathan Harnsongkram | PRODUCER/

DIRECTOR 

Matus Dolejsi | ANIMATION

Fundraising Video2

ENTRANT: tommysTV
ADVERTISER: Mutato
 
CREDITS: Tommy Talley | PRODUCER 

Stafford Wood | PRODUCER

Christina Stephens | PRODUCER 
Clay Achee | DIRECTOR 
Elbow Room | ILLUSTRATION 
Screaming Shih-Tsu's | STOP MOTION 
Beyond The Garage | LIVE ACTION 
Fred Mince | DIRECTOR OF PHOTOGRAPHY 
Daniel Duvic | LOGO DESIGN 
Josh Carley | POST-PRODUCTION SUPERVISOR

Artist on Artist3

4 Guys Interactive, President/CEO
Having worked on numerous consumer websites as well as 
the applications that power them, Jess’s background allows 
her to see beyond the visual layer—always considering 
technology and content as part of the creative execution. 
Whether developing a marketing campaign, designing an 
eCommerce website, or leading a company’s rebranding 
effort, Jess challenges her team to consider strategic 
insights while providing creative and innovative solutions. 

Special Judge's

Awards

4 Guys Interactive, President/CEO
Having worked on numerous consumer websites as well as 
the applications that power them, Jess’s background allows 
her to see beyond the visual layer—always considering 
technology and content as part of the creative execution. 
Whether developing a marketing campaign, designing an 
eCommerce website, or leading a company’s rebranding 
effort, Jess challenges her team to consider strategic 
insights while providing creative and innovative solutions. 

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits, Danny Schwarz
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Brad Jensen | ART DIRECTOR 

InnerWorkings | PRODUCTION

Maestro Dobel  
Diamante “Drum” VAP

Professional 

Best of Show

BEST OF SHOW OVERALL



4 Guys Interactive, President/CEO

Having worked on numerous consumer websites as well as 

the applications that power them, Jess’s background allows 

her to see beyond the visual layer—always considering 

technology and content as part of the creative execution. 

Whether developing a marketing campaign, designing an 

eCommerce website, or leading a company’s rebranding 

effort, Jess challenges her team to consider strategic 

insights while providing creative and innovative solutions. ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the Animals 
“_______’s best friend.” 

BEST OF SHOW INTEGRATED CAMPAIGN

ENTRANT: Hatchit
ADVERTISER: Hatchit
 
CREDITS: Jeremy Beyt | CREATIVE DIRECTOR

Nick Defelice | TECHNOLOGY LEAD

Jenna Fucci | DESIGNER

Cindy Nguyen | DESIGNER

Blake Prudhomme | WEB DEVELOPMENT

Jonathan Simmons | APP DEVELOPMENT

Doug Klembara | PHOTOGRAPHY

10 Days

BEST OF SHOW INTERACTIVE

ENTRANT: Our Lady of the Lake Regional 
Medical Center Marketing and
Communications
ADVERTISER: Franciscan Missionaries of Our 
Lady Health System
 
CREDITS: Franciscan Missionaries of Our Lady 
Health System Marketing and Communications 
Teams, Marketing and Communications Teams 
Robert Johannessen | ACCOUNT MANAGER 
Kristin Romero | MARKETING MANAGER 
Timothy Samaha | SENIOR GRAPHIC DESIGNER 
Brian Biamonte, Staci Brimer, Jason Cohen,
Marie Constantin, Ashley Gaudreau,
Gerard Guinigundo, Brad Kemp, Try Kleinpeter,
Martha Meyers, Tim Mueller, Bobby LeCompte,  
Jamie Orillion, Kari Walker, Derek Wohltman,
James Young | PHOTOGRAPHERS 
Moran Emprint | PRINTER

One Day Everyday- 
Franciscan Missionaries 
of Our Lady Health Sys-
tem 2015 Annual Report

BEST OF SHOW PRINT

ENTRANT: Neighbors Federal Credit Union
ADVERTISER: Neighbors Federal Credit Union
 
CREDITS: Brett Reynolds | WRITER 
Emily Mastrantonio | WRITER 
Erin Pontif | WRITER 
Greg Milneck | PRODUCER/DIRECTOR 
David Coner | ASSISTANT DIRECTOR 
Erin Waite | ART DIRECTOR 
Troy Dick | DIRECTOR OF PHOTOGRAPHY 
Max Magbee | EDITOR 
Jonathan Harnsongkram | ON-LINE EDITOR 
Aaron Michel | SOUND DESIGN

Chad Lopez | WRITER 
Digital FX | PRODUCTION

Neighbors FCU -  
Louisiana Purchase

BEST OF SHOW BROADCAST

’s best friend.

’s best friend.

’s best friend.
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Professional 

Best of Show



 FRENCH, SPANISH,
 CREOLE  

       CAJUN 
We’ve been seasoned  
more often than settled

O

C : 0,  M: 65,  Y: 70,  K: 0C : 0,  M: 90,  Y: 82,  K: 0

Founded 300 years ago along the Mississippi, ours is a rich and 

robust culinary history. With a table influenced by diverse cultures, 

Baton Rouge has a unique inheritance — a delicious legacy that has 

been peppered and passed to a new generation of inspired chefs  

and culinary visionaries. Come sit at our table, come be a part of 

the history, but come get hungry and

65

ENTRANT: Woman’s Hospital/Digital FX
ADVERTISER: Woman’s Hospital 

CREDITS: Woman’s Hospital | CONCEPT/SCRIPT WRITING 
Digital FX | PRODUCTION COMPANY

David Coner | DIRECTOR 

Get Ready TV

BEST OF SHOW ART DIRECTION

4 Guys Interactive, President/CEO
Having worked on numerous consumer websites as well as 
the applications that power them, Jess’s background allows 
her to see beyond the visual layer—always considering 
technology and content as part of the creative execution. 
Whether developing a marketing campaign, designing an 
eCommerce website, or leading a company’s rebranding 
effort, Jess challenges her team to consider strategic 
insights while providing creative and innovative solutions. 

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
Julie Dorman | SR. COPYWRITER 
Peter Giuffria | ASSISTANT ART DIRECTOR 
Georgia Gilmore | DESIGNER 
Courtney Harper | PROJECT MANAGER 
Robyn Lott | ACCOUNT SUPERVISOR 
Elizabeth Evans | ACCOUNT EXECUTIVE

“Seasoned, Saturday, 
Swamp” Print Campaign

BEST OF SHOW COPYWRITING 

5 6

Professional 

Best of Show
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5321 Corporate Boulevard, Baton Rouge, LA 70808   www.addybr.com  #addybrprom 
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L O N G  L I V E
S H O W T I M E

Set a stage for making 

nights you’ll remember.

Start exploring the possibilities – from charming walkways and welcoming drives to patios, 
gourmet kitchens and more.

O R D E R  Y O U R  F R E E  I D E A  B O O K  AT  B E L G A R D . C O M
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ENTRANT: American Advertising Federation 
of Baton Rouge
ADVERTISER: American Advertising  
Federation of Baton Rouge
 
CREDITS: Trent Bland | CREATIVE DIRECTION

Winston Scully | LOGO DESIGN 
Kourtney Zimmerman, Chase Swindler, Blake 
Breaux, and Tiffanie Pitre | DESIGNERS 
Benjamin Mahoney | COPYWRITING 
Type & Image | WEB DESIGN 
Lamar Graphics | 3D PRINTING/DECOR 
Tuck N’ Roll Media | VIDEO PRODUCTION  
Moran Emprint, Latch-on Productions & Baton 
Rouge Printing | PRINTING

AAF-BR ADDY Prom Night 
Campaign

AD CLUB OR MARKETING CLUB

ProfessionaL

GOLD ADDYS

ENTRANT: Baton Rouge Film Commission
ADVERTISER: Baton Rouge Film 
Commission
 
CREDITS: Maggie Bowles | PROJECT & DESIGN 
SPECIALIST

Baton Rouge  
Production Guide

BROCHURE/SALES KIT

11

ENTRANT: Blue Cross and Blue Shield  
of Louisiana (BCBSLA)
ADVERTISER: BCBSLA
 
CREDITS: BCBSLA In-House Team | CREATIVE 
Jep Epstein | MUSIC/LYRICS

Protect Every Day.  
Always. TV 1

SINGLE SPOT – UP TO 2:00

7

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR/ENGINEER

Dayna Zrinski | ART DIRECTOR

Dale Baillie | PRODUCTION MANAGER 
Vivid Ink | COMPONENTS

Jose Cuervo The  
Rolling Stones Tour 
Pick Press Mailer

DIRECT MARKETING – 3D / MIXED – SINGLE

8

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Brad Jensen | ART DIRECTOR 

InnerWorkings | PRODUCTION

Maestro Dobel  
Diamante “Drum” VAP

DIRECT MARKETING – SINGLE UNIT

4

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR 

Dayna Zrinski, Kathleen Bryan | ART DIRECTORS 
Bish Creative Display | PRODUCTION

TINCUP Mountain  
Whiskey Case Display

POINT OF PURCHASE – FREE STANDING

3

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Lindsay Bornkessel | LEAD ART DIRECTOR 

Scott Greci | ART DIRECTOR

Ron Calamia | PHOTOGRAPHY

Red Productions | PHOTOGRAPHY

Dale Baillie | PRODUCTION MANAGER

Jose Cuervo 
On-Premise Guidelines

SALES KIT OR PRODUCT INFORMATION 
SHEETS

2

ENTRANT: BRZoom
ADVERTISER: Total Beverage Solution
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Dayna Zrinski | ART DIRECTOR/ILLUSTRATOR/PHOTOGRAPHER 

Treasure Tolliver | 3D ILLUSTRATOR

Humboldt Brewing  
Company Ingredients 
Illustration

ILLUSTRATION – SINGLE

10

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Amanda Koffskey | ART DIRECTOR 

Vitaliy Romanenko | ILLUSTRATOR

The Kraken Black 
Spiced Rum Tiki Glass

MERCHANDISE

12

ENTRANT: BRZoom
ADVERTISER: Two Roads Brewing Company
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Brendan Bayard | ART DIRECTOR 

Brian Boesch | ILLUSTRATOR 
Chantel Michel | ACCOUNT DIRECTOR

Two Roads Brewing 
“Beer Bus” Seasonal  
Variety Pack Series

PACKAGING CAMPAIGN

5

ENTRANT: Harris, DeVille & Associates
ADVERTISER: Solutions Through Science
 
CREDITS: Eduardo Mendieta | ARTIST

Paul Hughes | ARTIST 
Blythe Lamonica | PROJECT MANAGER 
Casey Phillips | PROJECT MANAGER

Walls Project – 
Mentorship Academy

PUBLIC SERVICE AMBIENT MEDIA

1

ENTRANT: Harris, DeVille & Associates
ADVERTISER: Solutions Through Science
 
CREDITS: Elizabeth Perry | ART DIRECTOR/DESIGNER

Terry Paczko | ILLUSTRATOR

House Brochure

BROCHURE – SINGLE UNIT

6

ENTRANT: MESH
ADVERTISER: Belgard Hardscapes
 
CREDITS: MESH | CREATIVE

Belgard “Long Live” 
Print Campaign

MAGAZINE ADVERTISING CAMPAIGN

13



23

15

19

222120

18

17

28

25 14

24261627

ENTRANT: BRZoom
ADVERTISER: Proximo Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR 

Dayna Zrinski | ART DIRECTOR

Lindsay Bornkessel | ART DIRECTOR

Vitaliy Romanenko | ILLUSTRATOR  
Bish Creative Display | PRODUCTION

Boodles British Gin 
Case Display

POINT OF PURCHASE – FREE STANDING

14

ENTRANT: BRZoom
ADVERTISER: Louisiana Spirits
 
CREDITS: David Worrell | CREATIVE DIRECTOR

Brendan Bayard | ART DIRECTOR, ILLUSTRATOR 

Brian Boesch | ILLUSTRATOR 
Chantel Michel | ACCOUNT DIRECTOR 
Fort Dearborn | PRINTING

Bayou Select Rum 
750mL Bottle

PACKAGING – SINGLE UNIT

15

ENTRANT: Digital FX
ADVERTISER: Front Yard Bikes
 
CREDITS: Jonathan Harnsongkram | PRODUCER/

DIRECTOR 

Matus Dolejsi | ANIMATION

Fundraising Video

AUDIO/VISUAL SALES PRESENTATION

19

ENTRANT: Digital FX
ADVERTISER: Front Yard Bikes
 
CREDITS: Jonathan Harnsongkram | PRODUCER/

DIRECTOR 

Matus Dolejsi | ANIMATION

Fundraising Video

CINEMATOGRAPHY

ENTRANT: Digital FX
ADVERTISER: Front Yard Bikes
 
CREDITS: Jonathan Harnsongkram | PRODUCER/

DIRECTOR 

Matus Dolejsi | ANIMATION

Fundraising Video

VIDEO EDITING

ENTRANT: Digital FX
ADVERTISER: Woman’s Hospital
 
CREDITS: Digital FX, Inc. | PRODUCTION COMPANY

Woman’s Hospital | CONCEPT/SCRIPT WRITING 
David Coner | DIRECTOR 

Get Ready

VIDEO ART DIRECTION

ENTRANT: Digital FX
ADVERTISER: Woman’s Hospital
 
CREDITS: Digital FX, Inc. | PRODUCTION COMPANY

Woman’s Hospital | CONCEPT/SCRIPT WRITING 
David Coner | DIRECTOR

Get Ready

VIDEO DIRECTION

ENTRANT: Digital FX
ADVERTISER: Woman’s Hospital
 
CREDITS: Digital FX, Inc. | PRODUCTION COMPANY

Woman’s Hospital | CONCEPT/SCRIPT WRITING 
David Coner | DIRECTOR

Get Ready

VIDEO EDITING

ENTRANT: Lamar Graphics
ADVERTISER: Case
 
CREDITS: Lamar Graphics Team | CREATIVE

Case

SPECULATIVE WORK – SINGLE PIECE

ENTRANT: Digital FX
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA Creative Team | CONCEPT/ 

CREATIVE/SCRIPT 

Digital FX, Inc. | PRODUCTION AND POST

Protect Every Day. 
Always.

CINEMATOGRAPHY

ENTRANT: Envoc
ADVERTISER: Envoc
 
CREDITS: Envoc | CONCEPT/COPY/DESIGN

Envoc Thank You Cards

ADVERTISING INDUSTRY SELF-PROMOTION 
– BRAND ELEMENTS

ENTRANT: FUSE
ADVERTISER: Blu Spero
 
CREDITS: FUSE Team | CREATIVE

Blu Spero Logo

Logo Design

ENTRANT: Gatorworks
ADVERTISER: New Schools for Baton Rouge
 
CREDITS: Gatorworks Team | DESIGN 
Lindsey Duga | ACCOUNT MANAGER

New Schools for  
Baton Rouge Website

Websites – B-to-B

ENTRANT: Hatchit
ADVERTISER: Hatchit
 
CREDITS: Jeremy Beyt | CREATIVE DIRECTOR

Nick Defelice | TECHNOLOGY LEAD

Jenna Fucci | DESIGNER

Cindy Nguyen | DESIGNER

Blake Prudhomme | WEB DEVELOPMENT

Jonathan Simmons | APP DEVELOPMENT

Doug Klembara | PHOTOGRAPHY

10 Days

WEBSITE BASED APP

ENTRANT: Digital FX
ADVERTISER: Neighbor’s Federal Credit Union
 
CREDITS: Troy Dick | DIRECTOR OF PHOTOGRAPHY 
Erin Waite | ART DIRECTOR 
David Coner | PRODUCER 
Max Magbee | EDITOR

Chad Lopez | WRITER

Louisiana Purchase

VIDEO DIRECTION

16
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20

21

22
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28



MARK
OOH | Digital | Transit | 3D

Inconspicuously Dominating

See you soon?
Congrats Winners!



’s best friend. ’s best friend.’s best friend.
’s best friend.

PLAN. PRODUCE. POST.

When you combine your own personal style with the beauty of Belgard 
pavers, the world outside your backdoor takes on an amazing new perspective.

Start creating your kind of beautiful – order your FREE Idea Book today at Belgard.com/HGTV

3842

37

35

3941

29 40

44

43

Start creating your kind of beautiful – order your FREE Idea Book today at Belgard.com/HGTV

When you combine your own personal style with the beauty of Belgard 
pavers, the world outside your backdoor takes on an amazing new perspective.

31

36

3332 34

30

ENTRANT: Lamar Advertising Company
ADVERTISER: Lamar Advertising Company
 
CREDITS: Lamar Advertising Company | 
SUGAR/ICING LETTERING/PASTRY DESIGN/PHOTOGRAPHY

A Toast to the 40  
Under 40

MAGAZINE ADVERTISING – FULL PAGE OR 
LESS – SINGLE UNIT

29

ENTRANT: Lamar Graphics
ADVERTISER: Cub Cadet
 
CREDITS: Leanne Gayle | SENIOR ARTIST

Take One For A Spin

SPECULATIVE WORK – SINGLE PIECE

30

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Print Ad

PUBLIC SERVICE PRINT ADVERTISING

32

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Print Ad

PUBLIC SERVICE PRINT ADVERTISING

33

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Print Campaign

SINGLE MEDIUM PUBLIC SERVICE  
CAMPAIGN

37

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Billboard

PUBLIC SERVICE – OUT-OF-HOME

41

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Billboard

PUBLIC SERVICE – OUT-OF-HOME

42

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Billboard

PUBLIC SERVICE – OUT-OF-HOME

43

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of The Animals 
“_______’s best friend.” 
Outdoor Campaign

SINGLE MEDIUM PUBLIC SERVICE CAMPAIGN

38

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the Animals 
“_______’s best friend.” 
Integrated Campaign

INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN

39

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Print Ad

PUBLIC SERVICE PRINT ADVERTISING

34

ENTRANT: MESH
ADVERTISER: Friends of the Animals
 
CREDITS: MESH | CREATIVE

Friends of the  
Animals “_______’s best 
friend.” Social Media 
Campaign

SOCIAL MEDIA CAMPAIGN

35

ENTRANT: MESH
ADVERTISER: Belgard Hardscapes
 
CREDITS: MESH | CREATIVE

Belgard “Social  
Signifiers” Print Ad

SPREAD, MULTIPLE PAGES

31

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Woman's Hospital Marketing Team

Get Ready TV

VIDEO EDITING

36

ENTRANT: MESH
ADVERTISER: Belgard Hardscapes
 
CREDITS: MESH | CREATIVE

Belgard “Make Outside 
Your Kind of Beautiful” 
Print Campaign

MAGAZINE ADVERTISING CAMPAIGN

44

ENTRANT: Red Six Media
ADVERTISER: Lumehouse Studios
 
CREDITS: Red Six Media | CREATIVE

Lumehouse Logo

LOGO DESIGN

40



 FRENCH, SPANISH,
 CREOLE  

       CAJUN 
We’ve been seasoned  
more often than settled

O

C : 0,  M: 65,  Y: 70,  K: 0C : 0,  M: 90,  Y: 82,  K: 0

Founded 300 years ago along the Mississippi, ours is a rich and 

robust culinary history. With a table influenced by diverse cultures, 

Baton Rouge has a unique inheritance — a delicious legacy that has 

been peppered and passed to a new generation of inspired chefs  

and culinary visionaries. Come sit at our table, come be a part of 

the history, but come get hungry and

POLITICs
    SWAMP POP
Both flamboyant disruptions 
of The left-right Shuffle

O 

Discover a vibrant, multi-layered culture shaped by colorful  

politics and the social influence of our French, Spanish and native 

ancestors. This unique perspective is in everything we do, how we 

eat, how we dance and who we are. Check out the tallest capitol 

in the U.S. or spend an eclectic evening dancing a fais do-do, but 

whatever you do, get out and             

C : 0,  M: 65,  Y: 70,  K: 0C : 0,  M: 90,  Y: 82,  K: 0

Nothing else quite compares to the pageantry of a game in 

Death Valley, but there’s more to Baton Rouge than just football. 

From enchanted River Road plantations to rustic vistas of the 

Rural Life Museum, explore the history and traditions that shape  

our unique culture. Come this weekend, make some memories, but 

most of all, get to a game and

C : 0,  M: 65,  Y: 70,  K: 0C : 0,  M: 90,  Y: 82,  K: 0

 THE ONLY DIFFERENCE BETWEEN
 

SATURDAY 
     SUNDAY
 IS THE SIZE OF THE 
CONGREGATION

O

45

4854

53

49

555246

47

51

50

ENTRANT: MESH
ADVERTISER: Mary Bird Perkins Cancer Center
 
CREDITS: MESH | CREATIVE

Mary Bird Perkins 
Open House Invitation

COLLATERAL MATERIAL – CARD, INVITATION, 
ANNOUNCEMENT – SINGLE UNIT

45

ENTRANT: Otey White & Associates
ADVERTISER: NAPA Auto Parts - Denver 
Group
 
CREDITS: Trent Bland | CREATIVE DIRECTOR 
Tuck N' Roll Media | VIDEO PRODUCTION 
David Atwood | VOICE TALENT

Kylie Collins | ACCOUNT EXCECUTIVE 

Napa western stock 
show glove shadow 
puppets

TELEVISION ADVERTISING – SINGLE SPOT :30 

47

ENTRANT: Neighbors Federal Credit Union
ADVERTISER: Neighbors Federal Credit Union
 
CREDITS: Brett Reynolds | WRITER 
Emily Mastrantonio | WRITER 
Erin Pontif | WRITER 
Greg Milneck | PRODUCER/DIRECTOR 
David Coner | ASSISTANT DIRECTOR 
Erin Waite | ART DIRECTOR 
Troy Dick | DIRECTOR OF PHOTOGRAPHY 
Max Magbee | EDITOR 
Jonathan Harnsongkram | ON-LINE EDITOR 
Aaron Michel | SOUND DESIGN 
Chad Lopez | WRITER

Digital FX | PRODUCTION

Neighbors FCU -  
Louisiana Purchase

TELEVISION ADVERTISING – SINGLE SPOT :30

49

ENTRANT: Our Lady of the Lake Regional 
Medical Center Marketing and
Communications
ADVERTISER: Franciscan Missionaries of Our 
Lady Health System
 
CREDITS: Franciscan Missionaries of Our Lady 
Health System Marketing and Communications 
Teams, Marketing and Communications Teams 
Robert Johannessen | ACCOUNT MANAGER 
Kristin Romero | MARKETING MANAGER 
Timothy Samaha | SENIOR GRAPHIC DESIGNER 
Brian Biamonte, Staci Brimer, Jason Cohen,
Marie Constantin, Ashley Gaudreau,
Gerard Guinigundo, Brad Kemp, Try Kleinpeter,
Martha Meyers, Tim Mueller, Bobby LeCompte,  
Jamie Orillion, Kari Walker, Derek Wohltman,
James Young | PHOTOGRAPHERS 
Moran Emprint | PRINTER

One Day Everyday- 
Franciscan  
Missionaries of Our 
Lady Health System 
2015 Annual Report

ANNUAL REPORT

54

ENTRANT: Red Six Media
ADVERTISER: Turner Industries Group
 
CREDITS: Red Six Media | AGENCY 
Joe Martin | ART DIRECTOR 
Lumehouse | PRODUCTION

Turner Industries 
Everything Starts 
With This

INTERNET COMMERCIAL – SINGLE SPOT – 
ANY LENGTH

51

ENTRANT: Red Six Media
ADVERTISER: River Parish Foods
 
CREDITS: Red Six Media | AGENCY 

Veron: Sausage with 
Character

INTEGRATED CAMPAIGN – CONSUMER 
CAMPAIGN – LOCAL

48

ENTRANT: Rockit Science Agency
ADVERTISER: Mississippi River Delta  
Restoration Coalition (MRDRC)
 
CREDITS: Rockit Science Agency | CREATIVE

Contrast Films | PRODUCTION COMPANY

“Restore The Coast” 
Experiential -  
Drawing

PUBLIC SERVICE ONLINE FILM, VIDEO  
& SOUND 

50

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
Julie Dorman | SR. COPYWRITER 
Peter Giuffria | ASSISTANT ART DIRECTOR 
Georgia Gilmore | DESIGNER 
Courtney Harper | PROJECT MANAGER 
Robyn Lott | ACCOUNT SUPERVISOR 
Elizabeth Evans | ACCOUNT EXECUTIVE

“Saturday and Sunday” 
Print

MAGAZINE ADVERTISING – FULL PAGE OR 
LESS – SINGLE UNIT

46

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
Julie Dorman | SR. COPYWRITER 
Peter Giuffria | ASSISTANT ART DIRECTOR 
Georgia Gilmore | DESIGNER 
Courtney Harper | PROJECT MANAGER 
Robyn Lott | ACCOUNT SUPERVISOR 
Elizabeth Evans | ACCOUNT EXECUTIVE

“Swamp Pop” Print

MAGAZINE ADVERTISING – FULL PAGE OR 
LESS – SINGLE UNIT

52

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
Julie Dorman | SR. COPYWRITER 
Peter Giuffria | ASSISTANT ART DIRECTOR 
Georgia Gilmore | DESIGNER 
Courtney Harper | PROJECT MANAGER 
Robyn Lott | ACCOUNT SUPERVISOR 
Elizabeth Evans | ACCOUNT EXECUTIVE

“Seasoned and  
Settled” Print

MAGAZINE ADVERTISING – FULL PAGE OR 
LESS – SINGLE UNIT

55

ENTRANT: MESH
ADVERTISER: Eddie’s Smokehouse & Seafood 

CREDITS: MESH | CREATIVE

EDDie’s “Wood-Smoked 
Gospel of Goodness” 
Billboard

OUTDOOR BOARD – FLAT – SINGLE UNIT

53



 FRENCH, SPANISH,
 CREOLE  

       CAJUN 
We’ve been seasoned  
more often than settled

O

C : 0,  M: 65,  Y: 70,  K: 0C : 0,  M: 90,  Y: 82,  K: 0

Founded 300 years ago along the Mississippi, ours is a rich and 

robust culinary history. With a table influenced by diverse cultures, 

Baton Rouge has a unique inheritance — a delicious legacy that has 

been peppered and passed to a new generation of inspired chefs  

and culinary visionaries. Come sit at our table, come be a part of 

the history, but come get hungry and
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ENTRANT: Rockit Science Agency
ADVERTISER: Mississippi River Delta  
Restoration Coalition (MRDRC)
 
CREDITS: Rockit Science Agency | CREATIVE 

“Five Years Later”  
Infographic

ILLUSTRATION – SINGLE

57

ENTRANT: Rockit Science Agency
ADVERTISER: Rockit Science Agency 
 
CREDITS: Rockit Science Agency | CREATIVE 

Rockit S.W.A.G. (Super 
Wacky Agency Gifts)

ADVERTISING INDUSTRY SELF-PROMOTION 
– BRAND ELEMENTS

56

ENTRANT: The Day Group
ADVERTISER: Baton Rouge Metropolitan 
Airport
 
CREDITS: The Day Group | PRODUCER

Ford Sound Design | SOUND DESIGN

elbow/room | GRAPHICS/ANIMATION 

Fly Easy
Testimonial TV

TELEVISION ADVERTISING – SINGLE SPOT :30

58

ENTRANT: TILT
ADVERTISER: 40 Arpent Brewing Co.
 
CREDITS: TILT | DESIGN/CREATIVE 

40 Arpent 
Illustration Campaign

ILLUSTRATION - SERIES

59

ENTRANT: The Day Group
ADVERTISER: Baton Rouge Metropolitan 
Airport
 
CREDITS: The Day Group | PRODUCER

Ford Sound Design | SOUND DESIGN

elbow/room | GRAPHICS/ANIMATION 

Fly Easy
Testimonial TV

INTEGRATED CAMPAIGN – CONSUMER 
CAMPAIGN – LOCAL

60

ENTRANT: tommysTV
ADVERTISER: Mutato
 
CREDITS: Tommy Talley | PRODUCER

Stafford Wood | PRODUCER

Christina Stephens | PRODUCER 
Clay Achee | DIRECTOR 
Elbow Room | ILLUSTRATION 
Screaming Shih-Tsu's | STOP MOTION 
Beyond The Garage | LIVE ACTION 
Fred Mince | DIRECTOR OF PHOTOGRAPHY 
Daniel Duvic | LOGO DESIGN 
Josh Carley | POST-PRODUCTION SUPERVISOR 

Artist on Artist

ANIMATION OR SPECIAL EFFECTS

61

ENTRANT: tommysTV
ADVERTISER: Louisiana Crawfish
 
CREDITS: Tommy Talley | PRODUCER

Dan Jones | DIRECTOR 
Fred Mince | CAMERA OPERATOR

Josh Carley | EDITOR 

Louisiana Crawfish

BRANDED CONTENT & ENTERTAINMENT – 
SINGLE ENTRY – MORE THAN :60

62

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital 

CREDITS: Woman's Hospital Marketing Team 

Get Ready TV

VISUAL – ART DIRECTION

63

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Woman's Hospital Marketing Team 

Get Ready TV

TELEVISION ADVERTISING – SINGLE SPOT :30

64

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Woman's Hospital Marketing Team

Get Ready TV

TELEVISION ADVERTISING – SINGLE SPOT 
:60 OR MORE

68

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Connie McLeod | ART DIRECTOR 

Baby Grand Baby  
Photos

STILL PHOTOGRAPHY – CAMPAIGN

67

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Lynne Wells | ART DIRECTOR 
Peg Gerrity | MEDICAL ILLUSTRATOR

OB Pregnancy Journal

VISUAL – ART DIRECTION

65

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Lynne Wells | ART DIRECTOR

Ciara Martin | PROJECT MANAGER 
Elizabeth Howard | PROJECT MANAGER 
Laurel Burgos | MARKETING MANAGER  
Peg Gerrity | MEDICAL ILLUSTRATOR

OB Pregnancy Journal

PUBLICATION DESIGN – BOOK DESIGN

66
ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
Julie Dorman | SR. COPYWRITER 
Peter Giuffria | ASSISTANT ART DIRECTOR 
Georgia Gilmore | DESIGNER 
Courtney Harper | PROJECT MANAGER 
Robyn Lott | ACCOUNT SUPERVISOR 
Elizabeth Evans | ACCOUNT EXECUTIVE

“Seasoned, Saturday, 
Swamp” Print Campaign

MAGAZINE ADVERTISING CAMPAIGN

69



is available for rent from EVENT RENTAL
Anything y   u want

ENTRANT: BBR Creative
ADVERTISER: Coyote Blues Fresh  
Mexican Grill
 
CREDITS: Cathi Pavy | CREATIVE DIRECTOR/PRODUCER

Andre Dugal | ART DIRECTOR

Patrick Lavergne | ART DIRECTOR

Tim Landry | COPYWRITER

Emily Burke| ACCOUNT SERVICE

Vidox | PRODUCTION/CINEMATOGRAPHY/EDITING/MUSIC

Coyote Blues Spring  
Campaign

CONSUMER CAMPAIGN-LOCAL

ENTRANT: BBR Creative
ADVERTISER: Coyote Blues Fresh  
Mexican Grill
 
CREDITS: Cathi Pavy | CREATIVE DIRECTOR/PRODUCER

Patrick Lavergne | ART DIRECTOR

Tim Landry | SENIOR COPYWRITER

Patrick Lavergne | ART DIRECTOR

Emily Burke | ACCOUNT EXECUTIVE

Vidox | PRODUCTION/CINEMATOGRAPHY/MUSIC

Coyote Blues Summer 
Campaign

CONSUMER CAMPAIGN-LOCAL

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Protect Every Day.  
Always. TV:2

TELEVISION ADVERTISING - SINGLE - SPOT 
- UP TO 2:00 

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Our Home, New Day TV:3

TELEVISION ADVERTISING - SINGLE - SPOT 
- UP TO 2:00 

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Our Home, New Day TV:4

TELEVISION ADVERTISING - SINGLE - SPOT 
- UP TO 2:00 

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Our Home, New Day TV:60

TELEVISION ADVERTISING - SINGLE - SPOT 
- UP TO 2:00 

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Our Home, New Day TV:2

TELEVISION ADVERTISING - SINGLE - SPOT 
- UP TO 2:00 

ENTRANT: Blue Cross and Blue Shield  
of Louisiana
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA  | IN-HOUSE CREATIVE TEAM

Digital FX | PRODUCTION

Jep Epstein | MUSIC/LYRICS

Our Home, New Day  
Campaign

CONSUMER CAMPAIGN-NATIONAL

ENTRANT: BBR Creative
ADVERTISER: LED
 
CREDITS: Chelsea Harris | BRAND MANAGER

Daniel Kedinger | DIGITAL DIRECTOR

Cathi Pavy | CREATIVE DIRECTOR/PRODUCER

Tim Landry | SENIOR COPYWRITER

Burt Durand | SENIOR ART DIRECTOR

Rodney Hess | ONLINE MARKETING DIRECTOR

Bria Wheeler | ACCOUNT EXECUTIVE

Authentic Louisiana Name 
Generator

APPS - GAMES

ProfessionaL

Silver 
ADDYS

ENTRANT: BREW Agency
ADVERTISER: LUBA Workers’ Comp
 
CREDITS: BREW Creative Team | CONCEPT/ 

PRODUCTION

Jonathan Palmisano | ILLUSTRATOR

LUBA Poster “Beware of 
Lurking Hazards”

OUT-OF-HOME - POSTER - SINGLE UNIT

ENTRANT: BREW Agency
ADVERTISER: LUBA Workers’ Comp
 
CREDITS: BREW Creative Team | CONCEPT/ 

PRODUCTION

Jonathan Palmisano | ILLUSTRATOR

LUBA Poster Campaign

POSTER-CAMPAIGN



ENTRANT: BREW Agency
ADVERTISER: LUBA Workers’ Comp
 
CREDITS: BREW Creative Team | CONCEPT 

PRODUCTION

Jonathan Palmisano | ILLUSTRATOR

LUBA Poster “Keep Your 
Eyes Peeled”

POSTER - SINGLE UNIT

ENTRANT: BREW Agency
ADVERTISER: Chris’ Pharmacy
 
CREDITS: BREW Creative Team | CONCEPT/  
PRODUCTION

Generics ToGo Branding

INTEGRATED BRAND IDENTITY CAMPAIGN

ENTRANT: Country Roads Magazine
ADVERTISER: Country Roads Magazine
 
CREDITS: Michael Redaelli | CREATIVE DIRECTOR

Country Roads Magazine 
Rebrand & Redesign

MAGAZINE DESIGN

ENTRANT: Covalent Logic
ADVERTISER: Covalent Logic
 
CREDITS: Stacey Vincent | CREATIVE DIRECTION

Daniel Duvic | ART DIRECTION/GRAPHIC DESIGN

Darren Vincent | GRAPHIC DESIGN

Cody Roussel | WEB DESIGN/GRAPHIC DESIGN

Stephen Adkins | WEB DEVELOPMENT

Christina Stephens | COPYWRITING

Stafford Wood | STRATEGY

Covalent Logic Ten Year 
Anniversary Campaign

ADVERTISING INDUSTRY SELF PROMOTION 
INTEGRATED CAMPAIGN

ENTRANT: Covalent Logic
ADVERTISER: Ascension Parish School Board
 
CREDITS: Stacey Vincent | CREATIVE DIRECTOR

Daniel Duvic | ART DIRECTOR

Cody Roussel | WEB DESIGNER

Poulin Wu, PhD | CMS INTEGRATION

Alex Sevier | PROJECT MANAGER

Stafford Wood | STRATEGY

Ascension Parish School 
Board - Website Design

DIGITAL CREATIVE TECHNOLOGY -  
RESPONSIVE DESIGN 

ENTRANT: Creative English Communication 
Consultants
ADVERTISER: Bengal Products
 
CREDITS: Jeff English | CONCEPT/COPYWRITER

Digital FX | PRODUCTION COMPANY

From One Legend to  
Another: Snowman

TELEVISION ADVERTISING - SINGLE SPOT - 
UP TO 2:00 

ENTRANT: dezinsINTERACTIVE
ADVERTISER: dezinsINTERACTIVE
 
CREDITS: Orhan McMillan | MANAGING PARTNER

Amanda Caronna | GRAPHIC DESIGNER

Everett Latiolais | PHOTOGRAPHER

Taste of Ascension

MAGAZINE ADVERTISING - FULL PAGE OR 
LESS – SINGLE UNIT 

ENTRANT: Digital FX
ADVERTISER: Parker Drilling
 
CREDITS: Digital FX | PRODUCTION COMPANY

Vision Launch Video

FILM & VIDEO - CINEMATOGRAPHY 

ENTRANT: Digital FX
ADVERTISER: Parker Drilling
 
CREDITS: Digital FX | PRODUCTION COMPANY

Vision Launch Video

FILM & VIDEO - VIDEO EDITING

ENTRANT: Digital FX
ADVERTISER: Woman’s Hospital
 
CREDITS: Woman’s Hospital | CONCEPT/SCRIPT 

WRITING

Digital FX | PRODUCTION COMPANY

Get Ready

FILM & VIDEO - CINEMATOGRAPHY

ENTRANT: Digital FX
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA Creative Team | CONCEPT/
CREATIVE/SCRIPT

John Maginnis | CREATIVE DIRECTOR/COPY WRITER

Digital FX | PRODUCTION AND POST

Our Home New Day

FILM & VIDEO - CINEMATOGRAPHY

ENTRANT: Disk Productions, Inc.
ADVERTISER: Disk Productions, Inc.
 
CREDITS: Joey Decker | COMPOSER/PERFORMER/ 
ENGINEER

Martin Wine Cellar  
MUSIC :30

SOUND - MUSIC ONLY

ENTRANT: JCW Productions
ADVERTISER: The Scar Collection
 
CREDITS: John Williams | VIDEOGRAPHER

Megan Juneau | VIDEO EDITOR

The Scar Collection  
Promo Video

TELEVISION ADVERTISING - SINGLE SPOT 
:60 SECONDS OR MORE

ENTRANT: Our Lady of the Lake Regional 
Medical Center Marketing &  
Communications
ADVERTISER: OLOL Children’s Hospital
 
CREDITS: Catherine Harrell | VP MARKETING AND 

COMMUNICATIONS

Trey Williams | MARKETING DIRECTOR

Stephanie Roussell | MARKETING STRATEGIST

Timothy Samaha | SENIOR GRAPHIC DESIGNER

Collin Richie | PHOTOGRAPHER

Moran Emprint | PRINTER

OLoL Regional Medical 
Center Marketing &  
Communications Let’s 
Build Amazing Casebook

BROCHURE - SINGLE UNIT

BRPRINT.COM

ththINK
there �  only one first i� ression.

OFFSET - — - DIGITAL - — - DIRECT MAIL



ENTRANT: Digital FX
ADVERTISER: Blue Cross and Blue Shield  
of Louisiana
 
CREDITS: BCBSLA Creative Team | CONCEPT/ 
CREATIVE/SCRIPT

John Maginnis | CREATIVE DIRECTOR/COPYWRITER

Digital FX | PRODUCTION AND POST

Our Home New Day

FILM & VIDEO - VIDEO DIRECTION

ENTRANT: FUSE
ADVERTISER: Blu Spero
 
CREDITS: FUSE Team | CREATIVE DIRECTION

Blu Spero

INTEGRATED BRAND IDENTITY CAMPAIGN
ENTRANT: FUSE
ADVERTISER: Blu Spero
 
CREDITS: FUSE Team | CREATIVE DIRECTION

Blu Spero Photography

VISUAL - ART DIRECTION

ENTRANT: FUSE
ADVERTISER: Blu Spero
 
CREDITS: FUSE Team | CREATIVE DIRECTION

Brian Baiamonte | PHOTOGRAPHY

Blu Spero Photography

STILL PHOTOGRAPHY - COLOR, SINGLE

ENTRANT: JCW Productions
ADVERTISER: Walk-On’s Bistreaux & Bar
 
CREDITS: John Williams | VIDEOGRAPHER

Megan Juneau | VIDEO EDITOR

Walk-On’s Franchising  
Video

ONLINE FILM, VIDEO & SOUND - SINGLE

ENTRANT: Josh Dickerhoof Branding
ADVERTISER: Friends of the Capitol Park 
Museum
 
CREDITS: Josh Dickerhoof Branding | CREATIVE 
DIRECTION/BRANDING/DESIGN

NATCPM Brand Poster

OUT-OF-HOME - POSTER - SINGLE UNIT

ENTRANT: Josh Dickerhoof Branding
ADVERTISER: Astrid Travel
 
CREDITS: Josh Dickerhoof Branding | CREATIVE 

DIRECTION/BRANDING/DESIGN

Katie Swetman | ART DIRECTION/DESIGNER

Astrid Travel Brand  
Identity

VISUAL - LOGO DESIGN

ENTRANT: Josh Dickerhoof Branding
ADVERTISER: Astrid Travel
 
CREDITS: Josh Dickerhoof Branding | CREATIVE 

DIRECTION/BRANDING/DESIGN

Katie Swetman | ART DIRECTION/DESIGNER

Astrid Travel Brand  
Campaign

INTEGRATED BRAND IDENTITY CAMPAIGN

ENTRANT: Lamar Advertising Company
ADVERTISER: Lamar Advertising Company
 
CREDITS: Lamar Advertising Company | DESIGN

The Barnett Company | PRINTING

Billboards, Digital, Transit 
& Airport Advertising 
T-shirt

SPECIALTY ADVERTISING - APPAREL

ENTRANT: MESH
ADVERTISER: The Backpacker
 
CREDITS: MESH | CREATIVE DIRECTION

The Backpacker “Out 
There” Integrated  
Campaign

CONSUMER CAMPAIGN-LOCAL

ENTRANT: FUSE
ADVERTISER: New Orleans Ice Cream
 
CREDITS: FUSE Team | CREATIVE

New Orleans Ice Cream 
“Get Jazzed” Campaign

SPECULATIVE WORK - CAMPAIGN

ENTRANT: Gatorworks
ADVERTISER: Giraphic Prints
 
CREDITS: Tucker Roussel  | LEAD DEVELOPER

Meaghan Mulligan | LEAD DESIGNER

Lindsey Duga | ACCOUNT MANAGER

Giraphic Prints Website

WEBSITE - B-TO-B

ENTRANT: Rockit Science Agency
ADVERTISER: LUBA Workers’ Comp
 
CREDITS: Rockit Science Agency | CREATIVE

“The Spirit of Genuine  
Dependability” Print Ads

MAGAZINE ADVERTISING CAMPAIGN

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Digital FX | PRODUCTION COMPANY

Aaron Hogan | PHOTOGRAPHY

Peg Gerrity | MEDICAL ILLUSTRATION

Get Ready Integrated 
Campaign

CONSUMER CAMPAIGN - LOCAL

ENTRANT: Otey White & Associates
ADVERTISER: NAPA Auto Parts Mount 
Vernon
 
CREDITS: Trent Bland | CREATIVE

David Atwood | VOICE TALENT

Hanna Gueringer | ACCOUNT EXECUTIVE

NAPA Auto Parts Mount 
Vernon - Facebook  
Newsfeed Recap

RADIO ADVERTISING - REGIONAL/NATIONAL
SINGLE SPOT :30 SECONDS OR LESS



ENTRANT: MESH
ADVERTISER: Belgard Hardscapes Pavers
 
CREDITS: MESH | CREATIVE

River Road Creative | DIRECTOR OF PHOTOGRAHPY

Chipper Hatter | PHOTOGRAPHY

Belgard “Make Outside 
Your Kind of Beautiful” 
Integrated Campaign

CONSUMER CAMPAIGN – NATIONAL
ENTRANT: MESH
ADVERTISER: Mary Bird Perkins Cancer 
Center
 
CREDITS: MESH | CREATIVE

Marie Constantin | PHOTOGRAPHY

Mary Bird Perkins Case 
Statement

BROCHURE – SINGLE UNIT

ENTRANT: MESH
ADVERTISER: Eddie’s Smokehouse and 
Seafood
 
CREDITS: MESH | CREATIVE

EDDie’s “Wood-Smoked  
Gospel of Goodness” 
T-Shirt

SPECIALTY ADVERTISING – APPAREL

ENTRANT: Red Six Media
ADVERTISER: River Parish Foods
 
CREDITS: Red Six Media | CREATIVE DIRECTION

Matt Dardenne | COPYWRITER/DIRECTOR/VIDEO EDITOR

Joe Martin | ART DIRECTOR

Lumehouse | PRODUCTION

Veron Smoked Sausage 
“Basketball”

TELEVISION ADVERTISING – SINGLE SPOT 
:15 OR LESS

ENTRANT: Red Six Media
ADVERTISER: River Parish Foods
 
CREDITS: Red Six Media | CREATIVE

Matt Dardenne | COPYWRITER/DIRECTOR/VIDEO EDITOR

Joe Martin | ART DIRECTOR

Lumehouse | PRODUCTION

Veron Smoked Sausage 
“Water Cup”

TELEVISION ADVERTISING – SINGLE SPOT 
:15 OR LESS

ENTRANT: Red Six Media
ADVERTISER: River Parish Foods
 
CREDITS: Red Six Media | CREATIVE

Matt Dardenne | COPYWRITER/DIRECTOR/VIDEO EDITOR

Joe Martin | ART DIRECTOR

Lumehouse | PRODUCTION

Veron Smoked Sausage 
“Sandcastle”

TELEVISION ADVERTISING – SINGLE SPOT 
:15 OR LESS

ENTRANT: Rockit Science Agency
ADVERTISER: Mississippi River Delta  
Restoration Coalition (MRDRC)
 
CREDITS: Rockit Science Agency | CREATIVE

Contrast Films | PRODUCTION COMPANY

“Restore The Coast”
Experiential - Stickers

PUBLIC SERVICE ONLINE FILM, VIDEO & 
SOUND

ENTRANT: Red Six Media
ADVERTISER: Dow Chemical Louisiana 
Operations
 
CREDITS: Red Six Media | CREATIVE DIRECTION

Dow: Stem the Gap 
Campaign

OUT-OF-HOME CAMPAIGN

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER 
William Gilbert | ASSOCIATE CREATIVE DIRECTOR 
Julie Dorman | SR. COPYWRITER

Peter Giuffria | ASSISTANT ART DIRECTOR

Georgia Gilmore | DESIGNER

Courtney Harper | PROJECT MANAGER

Robyn Lott | ACCOUNT SUPERVISOR

Elizabeth Evans | ACCOUNT EXECUTIVE

“High Heels and High  
Rollers” Banner

WEB BANNER ADS

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER

William Gilbert | ASSOCIATE CREATIVE DIRECTOR

Julie Dorman | SR. COPYWRITER

Georgia Gilmore | DESIGNER

Courtney Harper | PROJECT MANAGER

Robyn Lott | ACCOUNT SUPERVISOR

Elizabeth Evans | ACCOUNT EXECUTIVE

Visit Baton Rouge  
Campaign 

CONSUMER CAMPAIGN – NATIONAL
ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER

William Gilbert | ASSOCIATE CREATIVE DIRECTOR

Julie Dorman | SR. COPYWRITER

Peter Giuffria | ASSISTANT ART DIRECTOR

Georgia Gilmore | DESIGNER

Courtney Harper | PROJECT MANAGER

Robyn Lott | ACCOUNT SUPERVISOR

Elizabeth Evans | ACCOUNT EXECUTIVE

“Politics and Swamp Pop” 
Banner

WEB BANNER ADS

ENTRANT: MESH
ADVERTISER: Eddie’s Smokehouse and 
Seafood
 
CREDITS: MESH | CREATIVE

EDDie’s Integrated 
Branded Content 
Campaign

INTEGRATED BRANDED CONTENT  
CAMPAIGN

Your creativity inspires us! Now let us return the favor.

Thanks to advances in technology, nearly any creative concept can be made a reality 

through print, and Mac Papers has the products you need to make it happen. Let us 

inspire your next project with a wide variety of printing papers, envelopes and digital 

papers, all available in-stock and with next-day delivery.  

 
To request samples or more information about any of our  

innovative products, contact a local account manager  

today at 800.375.1003.

macpapers.com

to the 
Baton Rouge Addy Award winners
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ENTRANT: tommysTV
ADVERTISER: Visit Baton Rouge & Louisiana 
Culinary Institute
 
CREDITS: Fred Mince | DIRECTOR

Tommy Talley, Jay Ducote, Jordan Lewis | PRODUCERS

Dan Jones | DIRECTOR OF PHOTOGRAPHY

Josh Carley | EDITOR

Cooking Culture: Ryan Andre

VIDEO DIRECTION

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Digital FX | PRODUCTION COMPANY

Woman’s Hospital | CONCEPT/SCRIPT WRITING

David Coner | DIRECTOR

Get Ready TV

FILM & VIDEO - CINEMATOGRAPHY

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER

William Gilbert | ASSOCIATE CREATIVE DIRECTOR

Peter Giuffria | ASSISTANT ART DIRECTOR

Visit Baton Rouge Case 
Study Video

ADVERTISING INDUSTRY SELF-PROMOTION 
FILM, VIDEO & SOUND

ENTRANT: MESH
ADVERTISER: Mary Bird Perkins Cancer Center
 
CREDITS: MESH | CREATIVE

Marie Constantin | PHOTOGRAPHY

Mary Bird Perkins Open 
House Event Campaign

CARD, INVITATION, ANNOUNCEMENT 
CAMPAIGN

ENTRANT: tommysTV
ADVERTISER: MARCH OF DIMES
 
CREDITS: Tommy Talley | EXECUTIVE PRODUCER

Frankie Robertson | PRODUCER

Jordan Lewis | DIRECTOR

Fred Mince | DIRECTOR OF PHOTOGRAPHY

Josh Carley | EDITOR

March of Dimes Chef’s 
Showcase - Baton Rouge

BRANDED CONTENT & ENTERTAINMENT
SINGLE ENTRY – MORE THAN :60 SECONDS

You’ll be amazed at what we can do for your business.

NOLAMEDIAGROUP.COM
504.826.3000

RETHINK
YOUR MARKETING
marketing • advertising • strategy • branding • content
display • search • video • social

BR-AddyAwards-6x7.indd   1 2/3/16   11:18 AM

ENTRANT: Rockit Science Agency
ADVERTISER: Rotolo’s Pizzeria
 
CREDITS: Rockit Science Agency | CREATIVE

“Homegrown Love for 
Mom” Stop-motion

ONLINE FILM – SINGLE SPOT – ANY LENGTH

ENTRANT: Rockit Science Agency
ADVERTISER: Deep South Crane & Rigging
 
CREDITS: Rockit Science Agency | CREATIVE

Deep South Crane Brochure

BROCHURE - SINGLE UNIT

ENTRANT: TILT
ADVERTISER: 40 ARPENT BREWING COMPANY
 
CREDITS: TILT | DESIGN/CREATIVE

40 Arpent Campaign

INTEGRATED BRAND IDENTITY CAMPAIGN

ENTRANT: MESH
ADVERTISER: Eddie’s Smokehouse and Seafood
 
CREDITS: MESH | CREATIVE

EDDie’s “What’s Smokin’?” 
Billboard

OUTDOOR BOARD – FLAT – SINGLE UNIT

ENTRANT: Rockit Science Agency
ADVERTISER: LUBA WORKERS’ COMP
 
CREDITS: Rockit Science Agency | CREATIVE

The Spirit of Genuine  
Dependability Radio Spots

RADIO ADVERTISING - LOCAL CAMPAIGN

ENTRANT: Rockit Science Agency
ADVERTISER: MISSISSIPPI RIVER DELTA  
RESTORATION COALITION (MRDRC)
 
CREDITS: Rockit Science Agenc | CREATIVE

“Restore The Coast” 

OUT-OF-HOME - POSTER-CAMPAIGN
ENTRANT: Rockit Science Agency
ADVERTISER: Louisiana Mid-Continent Oil 
and Gas Association (LMOGA)
 
CREDITS: Rockit Science Agency | CREATIVE

Contrast Films | PRODUCTION COMPANY

LMOGA lOUISIANA VALUES

ONLINE FILM, VIDEO & SOUND – SINGLE 
SPOT – ANY LENGTH

ENTRANT: Rockit Science Agency
ADVERTISER: Northwest Energy Efficiency 
Alliance (NEEA)
 
CREDITS: Rockit Science Agency | CREATIVE

“It’s A Good Place To Be” 
Social Media

SOCIAL MEDIA - MULTIPLE PLATFORMS

ENTRANT: Rockit Science Agency
ADVERTISER: Mississippi River Delta  
Restoration Coalition (MRDRC)
 
CREDITS: Rockit Science Agency | CREATIVE

“Restore The Coast” Voter 
Campaign

INTEGRATED MEDIA PUBLIC SERVICE  
CAMPAIGN

ENTRANT: TILT
ADVERTISER: 40 Arpent Brewing Company
 
CREDITS: TILT | CREATIVE

40 Arpent Tap Handle

POINT-OF-PURCHASE - COUNTER TOP

ENTRANT: tommysTV
ADVERTISER: American Heart Association
 
CREDITS: Jordan Lewis | DIRECTOR

Fred Mince | DIRECTOR OF PHOTOGRAPHY

Clay Achee | PRODUCER

Tommy Talley | PRODUCER

Josh Carley | EDITOR

F.A.S.T. Song

BRANDED CONTENT & ENTERTAINMENT
SINGLE ENTRY – MORE THAN :60 SECONDS

ENTRANT: tommysTV
ADVERTISER: Pacifico
 
CREDITS: Clay Achee | DIRECTOR

Fred Mince | DIRECTOR OF PHOTOGRAPHY

Jordan Lewis | PRODUCER

Josh Carley | EDITOR

Tommy Talley | PRODUCER

“I’ve Finally Found What 
I’m Looking For”

MUSIC VIDEO

ENTRANT: tommysTV
ADVERTISER: Visit Baton Rouge & Louisiana 
Culinary Institute
 
CREDITS:  tommysTV | VIDEO PRODUCTION 

Lori Melancon | S. DR. OF MARKETING & COMMUNICATIONS

BBR Creative | COPYWRITING

Covalent Logic | MARKETING & CREATIVE STRATEGY

Tommy Talley | PRODUCER

Jordan Lewis | PRODUCER

Cathi Pavi | CREATIVE DIRECTOR

Dan Jones | DIRECTOR OF PHOTOGRAPHY

Fred Mince | DIRECTOR

Josh Carley | EDITOR

Come Home Louisiana - 
Sara Hebert

BRANDED CONTENT & ENTERTAINMENT
SINGLE ENTRY – MORE THAN :60 SECONDS

ENTRANT: tommysTV
ADVERTISER: Alzheimer’s Services
 
CREDITS: Tommy Talley | DIRECTOR

Jordan Lewis | PRODUCER

Dan Jones | DIRECTOR OF PHOTOGRAPHY

Fred Mince | CAMERA OPERATOR

Josh Carley | EDITOR

Joey Decker | COMPOSER

Alzheimer’s Services 
Memories in the Making

VIDEO DIRECTION

ENTRANT: Woman’s Hospital
ADVERTISER: Woman’s Hospital
 
CREDITS: Lynne Wells | ART DIRECTOR

Dana Michell | WRITER

Foundation for Woman’s 
Annual Report

VISUAL - ART DIRECTION

ENTRANT: Zehnder Communications
ADVERTISER: Visit Baton Rouge
 
CREDITS: Mike Rainey | CHIEF CREATIVE OFFICER

William Gilbert | ASSOCIATE CREATIVE DIRECTOR

Julie Dorman | SR. COPYWRITER

Peter Giuffria | ASSISTANT ART DIRECTOR

Georgia Gilmore | DESIGNER

Courtney Harper | PROJECT MANAGER

Robyn Lott | ACCOUNT SUPERVISOR

Elizabeth Evans | ACCOUNT EXECUTIVE

“Alligators and Étouffée” 
Banner

WEB BANNER ADS

ENTRANT: tommysTV
ADVERTISER: Calandro’s Supermarket
 
CREDITS: Josh Carley | DIRECTOR

Fred Mince | DIRECTOR OF PHOTOGRAPHY

Clay Achee | PRODUCER

Tommy Talley | PRODUCER

Calandro’s Supermarket

ONLINE FILM, VIDEO & SOUND - SINGLE 
SPOT – ANY LENGTH



BATON ROUGE’S FIRST EVER GRAPHIC DESIGN CONFERENCE

Workshops, National Speakers, Parties & More • April 14th & 15th, 2016
Visit us at Crop.La for Registration & Sponsorship Opportunities

AARON DRAPLIN

AMY & JENNIFER HOOD

JASON CRAIG

BRIAN STEELY

MIKE JONES

ASHLEE JONES

PRESENTED BY SPONSORED BY
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ENTRANT: LSU School of Art | GDSO
 
CREDITS: Marci Hargroder | DESIGNER

Amy Blacketter | INFOGRAPHIC DESIGNER

Rod Parker & Lynne Baggett | FACULTY ADVISORS

Tyronecia Moore | PHOTOGRAPHER

Angela Harwood | EDITOR-IN-CHIEF/WRITER

LSU College of Art & 
Design Quad Magazine

ENTRANT: Brandon Coffee
Louisiana State University
 
CREDITS: Brandon Coffee | ILLUSTRATOR/ANIMATOR/
SOUND DESIGNER

ENTRANT: Madison Scullin
Louisiana State University
 
CREDITS: Madison Scullin

Burnt Baton Rouge

ENTRANT: William Melancon
Louisiana State University
 
CREDITS: William L Melancon | ILLUSTRATOR

Solar Power

STUDENT

best of 
show 
overall

Kevin & Bert:  
A Short Film1

2

3

4

STUDENT special
Judge's Award



HOW DID WE 

GET HERE?
Issues with America

A guide to the most pressing issues in the country and a display of the relationships 
they share that has led America to it’s current state

Amika Khurana

5

6

11

3

1

8

7 9

10
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4

3

ENTRANT: Madison Scullin
Louisiana State University
 
CREDITS: Madison Scullin | PHOTOGRAPHER

Burnt Baton Rouge

STILL PHOTOGRAPHY – CAMPAIGN

STUDENT

GOLD ADDYS

COLLATERAL MATERIAL – BOOK DESIGN

ENTRANT: Amika Khurana
Louisiana State University
 
CREDITS: Amika Khurana

How Did We Get Here?4

ENTRANT: William Melancon
Louisiana State University
 
CREDITS: William L Melancon | ILLUSTRATOR

Solar Power

ILLUSTRATION – SINGLE

5
ENTRANT: Brandon Coffee
Louisiana State University
 
CREDITS: Brandon Coffee | ILLUSTRATOR/ 
ANIMATOR/SOUND DESIGNER

Kevin & Bert: A Short 
Film

FILM, VIDEO & SOUND – ANIMATION OR 
SPECIAL EFFECTS

1

ENTRANT: Samantha Ramey
Louisiana State University
 
CREDITS: Samantha Ramey | CREATOR

Wake Up & Round Out

ILLUSTRATION – CAMPAIGN

6

ENTRANT: Don Mark Roxas
Louisiana State University
 
CREDITS: Don Mark Roxas

Disarm the Government 
Corruption!

MAGAZINE ADVERTISING – CAMPAIGN

2

ENTRANT: William Melancon
Louisiana State University
 
CREDITS: William L Melancon | ILLUSTRATOR

CD Cover 
Illustrations

ILLUSTRATION – CAMPAIGN

7

ENTRANT: LSU School of Art | GDSO
 
CREDITS: Marci Hargroder | DESIGNER

Amy Blacketter | INFOGRAPHIC DESIGNER

Rod Parker & Lynne Baggett | FACULTY ADVISORS

Tyronecia Moore | PHOTOGRAPHER

Angela Harwood | EDITOR-IN-CHIEF/WRITER

LSU College of Art & 
Design Quad Magazine

PUBLICATION DESIGN – MAGAZINE DESIGN

8

ENTRANT: LSU School of Art | GDSO
 
CREDITS: Tori Cunnigham | DESIGNER

Sam Varela | COVER DESIGNER

Luisa Restrepo | CREATIVE DIRECTOR

Kitty Pheney | PROJECT DIRECTOR

Rod Parker & Lynne Baggett | FACULTY ADVISORS

30 Years of LSU 
Printmaking 2010-1980

COLLATERAL MATERIAL – BOOK DESIGN

9

ENTRANT: Samantha Ramey
Louisiana State University
 
CREDITS:  
Samantha Ramey | CREATOR

Wake Up & Round Out

INTEGRATED ADVERTISING CAMPAIGN – 
CONSUMER CAMPAIGN

10

ENTRANT: LSU School of Art | GDSO
 
CREDITS: Juan Baldera | DESIGNER

Kitty Pheney | PROJECT DIRECTOR

Luisa Restrepo | CREATIVE DIRECTOR/DESIGNER

Rod Parker & Lynne Baggett | FACULTY ADVISORS

Mexico in New 
Orleans, A Tale of 
Two Americas

COLLATERAL MATERIAL – BOOK DESIGN

11

ENTRANT: LSU School of Art | GDSO
 
CREDITS: Kitty Pheney | PROJECT DIRECTOR

Luisa Restrepo | CREATIVE DIRECTOR/DESIGNER

Rod Parker & Lynne Baggett | FACULTY ADVISORS

Nari Ward Residency 
Book

COLLATERAL MATERIAL – BOOK DESIGN

12



ENTRANT: Victoria Roberts
Louisiana State University
 
CREDITS: Victoria Roberts | DESIGNER

Water Bottle Recycling 
Campaign

OUT-OF-HOME – POSTER – SINGLE

ENTRANT: Amy Blacketter
Louisiana State University
 
CREDITS: Amy Blacketter | DESIGNER

Object Iteration: Shell 
Studies

COLLATERAL MATERIAL Ç BOOK DESIGN

STUDENT

Silver 
ADDYS

ENTRANT: Amy Blacketter
Louisiana State University
 
CREDITS: Amy Blacketter | DESIGNER

Personal Identity 
Stationary

COLLATERAL MATERIAL – STATIONARY 
PACKAGE

ENTRANT: Bo Kim
Louisiana State University
 
CREDITS: Bo Kim | DESIGNER

Sweet Stix

COLLATERAL MATERIAL – BOOK DESIGN

ENTRANT: Madeline Engler
Louisiana State University
 
CREDITS: Madeline Engler | PHOTOGRAPHER

Sunset Gypsy

STILL PHOTOGRAPHY – COLOR – SINGLE

ENTRANT: Abigayle Brewer
Louisiana State University
 
CREDITS: Abigayle Brewer | DESIGNER

Pocket Pal

COLLATERAL MATERIAL – COVER

ENTRANT: LSU School of Art
 
CREDITS: Abigayle Brewer | COVER DESIGN

Graphic Design Junior Class | DESIGN/ILLUSTRATION

Lynne Baggett, Courtney Barr & Richard  
Doubleday | FACULTY ART DIRECTION

Type Calendar

COLLATERAL MATERIAL – BOOK DESIGN

ENTRANT: Austin Arceneaux
Louisiana State University
 
CREDITS: Austin Arceneaux | DESIGNER

Jumpin’ Jack Packaging

PRODUCT OR SERVICE SALES PROMOTION 
– PACKAGING

ENTRANT: Hye Jung
Louisiana State University
 
CREDITS: Hye Jung | PHOTOGRAPHER

Blue

STILL PHOTOGRAPHY – COLOR – SINGLE

ENTRANT: LSU School of Art | GDSO
 
CREDITS: Tori Cunnigham | DESIGNER

Luisa Restrepo | CREATIVE DIRECTOR

Kitty Pheney | PROJECT DIRECTOR

Rod Parker | FACULTY ADVISOR

Fine Lines & Thin Places

COLLATERAL MATERIAL – ANNUAL  
REPORT OR BROCHURE

ENTRANT: Gabe Hilliard
Louisiana State University
 
CREDITS: Gabe Hilliard | DESIGNER

Wartime Guide to Great 
Britain

COLLATERAL MATERIAL – BOOK DESIGN

ENTRANT: Charles Champagne
Louisiana State University
 
CREDITS: Charles Champagne | ART DIRECTION

Will Bove | CREATIVE DIRECTION

Amanda Winters | RESEARCHER/COPYWRITER

Taylor Kirkes | RESEARCHER/COPYWRITER

Community Coffee 
Campaign Fall 2015

COLLATERAL MATERIAL – BOOK DESIGN

ENTRANT: Ashley Estave
Louisiana State University
 
CREDITS: Ashley Estave | DESIGNER

Bliss-Promotion Poster

OUT-OF-HOME – POSTER

ENTRANT: Camille Claire Kingston
Louisiana State University
 
CREDITS: Camille Kingston | GRAPHIC DESIGNER

Uni-Cycle Branding Guide

INTEGRATED BRAND IDENTITY CAMPAIGN

ENTRANT: Sean Averette
Louisiana State University
 
CREDITS: Sean Averette | DIRECTOR/PRODUCER

Quiet Desperation  
(A Movie Trailer by Sean 
Averette)

FILM, VIDEO & SOUND – CINEMATOGRAPHY
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Located in the heart of South Baton Rouge
For reservations, visit mylauberge.com

PLAY LEGENDARY

LEGENDARY AWAIT

Must be 21 or older to enter casino and event center. ©2015 Pinnacle Entertainment, Inc. All rights reserved.
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